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(By Teletype from Chicago) 
HE BATTLE OF KNIVES 


and forks started in earnest 
Monday morning for we gentle- 
men of the press, and how! Two 


GM Show to 


Lewis Says 


Over 21,700 Passed Gate 
Opening Day to 
View Display 











breakfasts, a couple of dealer 
luncheons at noon, and a brace of 
cocktail hours just before tea 
time are evidence that this com- 
mentator was very much on the 
job. Too bad these affairs can- 
not be spread out over the year, 
for bunched this way it’s hard 
for us gourmands to do justice to 
any of them in an eating and 
drinking way. 
* * * 

I STARTED THE DAY right 
by hiking from the Congress to 
the Drake for the 9 o’clock break- 
fast put on by Ford and Lincoln. 
Reading the minutes of this 
breakfast, I find that following 
the sausage and eggs and coffee, 
Bill Edmunds, Chicago branch 
manager for Ford, took command 
and in a graceful speech told the 
newspaper men, for whom the 
breakfast was given, that he was 
calling first on A. S. Hatch, gen- 
eral sales manager of Lincoln. 
This comentator had listened to 
Mr. Hatch at the New York 
luncheon but a lot has happened 
since then, so Mr. Hatch brought 
me up to date when he told how 
the New York showing had re- 
sulted in the sale of 55 Lincolns, 
that orders right now are running 
ahead of production, and produc- 
tion in February will be increased 
three fold. Foreign sales for the 
first 30 days of this year were 
greater than in all the last five 
months of 1933. 

+ cd 7” 

I RATHER FANCIED the talk 
of W. C. Cowling, general sales 
manager of Ford, at the New 
York luncheon, particularly the 
little story of his about being re- 
sponsible only to a board of direc- 
tor and that he always got an 
unanimous decision, but at this 
Drake affair he was in a philo- 
sophical mood, poking a little fun 
at “percentage increase” claims 
instead of giving actual figures, 
which sorta made a hit with us 
newspaper men who, you know, 
much prefer facts to percentages. 
As usual, the Colonel was modest 
about his claims as to what Ford 
is doing right now, but he made 
us realize that Dearborn is not 
overlooking very many bets these 
days. 





* * * 


FROM THE DRAKE all of us 
rushed to our second breakfast, 
the one Auburn was staging at 
the Stevens for its distributors 
and dealers, arriving at this battle 
front just in time for the meal. 
That’s why we cut out the lunch | 
at noon time. 

That Auburn breakfast was one | 
of the most inspirational affairs | 
I have been to during this en 
ent semester. I particularly liked 
the talk given by Pete Willis, 
advertising counsel. Pete, you 





know, belongs to that class of 
(Continued on Page 10) 





(By Teletype from Chicago) 

Chicago, Jan. 29.—Clocking 21,- 
700 visitors on opening day Sat- 
urday as compared with 6,400 on 
the same day last year, the Gen- 
eral Motors Silver Anniversary 
showing at the Stevens Hotel got 
under way toward an all-time at- 
tendance record. 

In annowncing the official tabu- 
lation today, William W. Lewis, in 
charge of the exhibit, attributed 
it partly to the fact that the show 
this year opened at 10 a. m. 
Saturday, whereas last year the 
opening hour was 6 p. m. 

“Since the evening attendance 
is traditionally the largest of each 
day and since our attendance was 
more than three times as great 
Saturday as on the same day a 
year ago in twice the running 
time, we must give credit to the 


(Continued on Page 10) 


‘Olds Samick Set 


For Noon Today 
At The Congress 


(By Teletype from Chicago) 

Chicago, Jan. 29.—W. S. Knud- 
sen, executive vice-president, and 
R. H. Grant, vice-president in 
charge of sales of General Motors 
Corp., will be among the speakers 
at the Oldsmobile luncheon to- 
morrow at the Congress Hotel. 

Other speakers will be Charles 
L. McCuen, president and general 
sales manager of Oldsmobile, and 
D. E. Ralston, vice-president and 
general sales manager. 

At the luncheon, which is set 
for 12:30 o’clock, will be dealers 
and associate dealers from the 
Chicago, Cincinnati, Cleveland, 
Detroit, Indianapolis, Kansas City, 
Lincoln, Milwaukee, Minneapolis 
and St. Louis zones. An attend- 
ance of about 1,500 is anticipated. 


New Hupmobiles 
Draw Attention 


Of Trade, Public 


(By Teletype from Chicago) 

Chicago, Jan. 29.—Rufus S. Cole, 
vice-president in charge of sales 
of the Hupp Motor Car Corp. 
reports remarkable interest both 
on the part of the trade and 
public in the new Hupmobile lines 
for 1934. He said today “the show 
is hardly two days old and yet we 
have closed three important dis- 
tributor points. The locations of 
these points will be shortly an- 
nounced. Furthermore, dealers 
have streamed into our exhibit at 
the Coliseum and then paid us 


(Continued on Page 3) 





| general headquarters of the com- 








Code ‘Discusion Draws 


Make Record | Record Attendance at 


2 Days’ Show Sales 354. 


|Mercury Drop 
Fails To Halt 


17th N.A.D.A. Convention Many Visitors 


By DICK KLEIN 


(By Teletype from Chicago) 
Chicago, Jan. 29.—Attracted by 
the prospect of a general discus- 
sion of the new motor vehicle 
retailing code, a record turnout 
was on hand today for the open- 
ing session of the 17th annual 
convention of the National Auto- 
mobile Dealers’ Assn. at the La- 
Salle Hotel here. 

Charles E. Gambill, past presi- 
dent and director of the organ- 
ization, who presided, pointed out 
that the new deal has had its 
effect upon the NADA, which has 
grown in the past year from a 
small widely scattered group to 
a combine of over 25,000 members. 

Problems facing the retailer 
under the code formed the out- 





Detroit Automotive 
Employment Up 30 % 


Detroit, Jan. 29.—Employ- 
ment in automotive and 
allied industries in the met- 
ropolitan district of Detroit 


now totals 245,000, the high- 
est in two years and an in- 
crease of 76,000 or 30 per 
cent over the number em- 
ployed a year ago, accord- 
ing to Chester M. Culver, 
secretary of the Employers’ 
association. 





Duesenberg Head 
Joins Auburn as 
Sales Executive 


(By Teletype Pos Chicago) 
Chicago, Jan. 29. — Announce- 
ment was made today by W. H 
Beal, president of Auburn, of the 
appointment of H. T. Ames, presi- 
dent of Duesenberg, to the posi- 
tion of assistant to the president 
of Auburn. Mr. Ames will assume 
his duties at once, concentrating 
on sales in the Auburn organiza- 
tion and will be located in the 


pany at Auburn, Ind. He also 
will continue as president of the 
Duesenberg Co. 


We ca the 
Auto Front 


Headquarters for NEWS 
during the Chicago show 
will be at Room G-31, Con- 
gress Hotel. Call Chris Sins- 
abaugh or Mel Adams for 
quick service by teletype to 
Detroit. 

If it’s business—ask for 
Ray Blackwell, Bill Cotton 
or Geo. Slocum at the same 
hostelry. 














standing topic for consideration. 
The keynote in this regard was 
embodied in President F. W. A. 
Vesper’s message, in which he 
said: 


“We have to give the code a 
chance and nobody is going to 
do it for us, we have to do it 
ourselves. The President has the 
car in high on the right road, all 
of us are in the pits and it is 
our job to see that the car is 
kept in shape to do its best so 
that when it reaches the stretch 
he will get the wave of the check- 
ered flag as he crosses the line.” 

L. M. Stewart, president of L. 
M. Stewart, Inc., Chrysler dealer 

(Continued on Page 15) 








Plymouth Sales 
In First 2 Days 
66% Above 1932) 


(By Teletype aie Chicago) 
Chicago, Jan. 29. — Retail sales | 
for 1934 Plymouth models for the 
first two days of the automobile | 
show, and at the special Plymouth | 
display in the Congress Hotel, 
were 66 per cent ahead of the sales 
during the same period of the Chi- | 
cago show last year. 


This was stated by H. G. Moock, 
general sales manager of the)} 
Plymouth Motor Corp., who is 
here for the automobile show. 


Mr. Moock also stated that the | 
number of persons registering for | 
demonstrations was twice that of | 
the same time last year. 

“People are in a buying mood,” 
Mr. Moock said. “I have attended 
many Chicago automobile shows, 
but I have never seen the actual 
buying interest that is evident at | 
this year’s exhibition. 

“Our sales forces find that peo- | 
ple are asking more questions and | 
that they are more closely inspect- | 
ing the cars and delving into their | 
‘under the hood’ features.” 


Coach. Models 
On Display at | 
Hotel Stevens: 


(By Teletype from Chicago) 
Chicago, Jan. 29.—In conjunc- | 
tion with the Chicago Automobile | 
Show the Fisher Body Crafts- | 
man’s Guild is displaying at the | 
Stevens Hotel the Napoleonic | 
coach models which won awards 
in the Guild’s third annual com-| 
petition in the Eastern states. 
The coaches are miniature} 
replicas of the famous Napoleonic 
coach, exact in every detail. 
Thousands of hours, mental in- 
genuity, and manual proficiency 


(Continued on Page 3) 


| fidence that conditions 


| Middle West states heard W. 
| Beal, 





Attendance Shows Gain 
Of 20 Per Cent Over 


Last Years 


By MEL ADAMS 
(By Teletype from Chicago) 

Chicago, Jan. 29.— Motordom’s 
1934 models continued today to 
prove a lure for large crowds at 
the big Coliseum national show, 
and this despite a 46 degree drop 
in the mercury that set in late 
Sunday afternoon. The nose dive 
of the thermometer lasted 11 
hours until it registered around 
the zero mark. 


The decline in temperature 
proved an expected handicap to 
attendance last night, but enough 
people flocked to the show during 
the morning and afternoon to 
produce a 20 per cent net gain 
over the Sunday crowd last year. 

Milder weather is promised by 
the forecaster for tomorrow and 
the remainder of the week, when 
Alfred Reeves, manager, antici- 
pates a resumption in the sharp 
increase over last year’s attend- 
ance. 

First Sales Reports 

The first reports on sales were 
released today and reflected the 
fact that the public is again in a 
buying mood, attracted alike by 
features of the new cars and con- 
are im- 
proving generally. 

A total of 354 retail orders was 
reported for the first two days of 


| the show, with all makes repre- 


(Continued on Page 3) 


Auburn Dealers 


Cheer Beal at 


Annual Luncheon 


(By Teletype from Chicago) 

Chicago, Jan. 29.—-Nearly 200 
Auburn dealers and distributors 
from the Chicago territory and 
H. 
president of the company, 
announce the company’s 1934 pro- 
gram today at a breakfast in the 
Tower ballroom of the Stevens 
Hotel. 

Probably the greatest enthusi- 
asm ever evinced by Auburn 
dealers was shown when Mr. Beal 
told the dealers that Auburn had 
set out with the definite deter- 
mination to build a car that 


| would challenge the entire indus- 


try on any basis of comparison. 
Mr. Beal told the dealers that 
Auburn is in a position in 1934 to 
bring out any kind of a car the 
company desired. The company’s 
financial resources, diversified en- 
gineering staffs and enormous 


| buying power through itself and 


affiliated companies, make it pos- 
sible, he said, to produce such a 
product. He predicted that 1934 


(Continued on Page 2) 











2 


Expanding 


Detroit, Jan. 29.—Current activ- 
ity of the motor parts companies 
and the promising outlook for 
substantially increased automobile 
business this year has revived 
interest in the accessory group. 
Any appraisal of their earnings 
possibilities for 1934 must take 
into account the more favorable 
basis on which contracts for the 
current year have been made. 


In the highly competitive con- 
ditions of recent years and with 
the relatively small volume of 
business available, it was common 
practice for these companies to 
go out after business with little 
thought for profit. In the effort 
to keep plants running, to main- 
tain their position in the industry 
and to hold clients, many com- 
panies were forced to take on 
contracts that resulted in sub- 
stantial operating losses. 

This year conditions are more 
favorable to parts manufacturers. 
Under the NRA, companies are 
not permitted to take on business 
at less than cost. The competi- 
tive situation has been eased fur- 
ther by the increased volume of 
business available. With the ex- 
panding market for motor cars, 
automobile manufacturers, recog- 
nizing the necessity for a depend- 
able source of supply, are letting 
contracts on more favorable 
terms. As a whole the accessory 
industry is operating on a better 
profit margin. 

In other years parts suppliers 
were brought into the new model 
programs in the Fall. This year, 
with few exceptions, they were 
prevented from doing so by the 





tool and die strike, which delayed 
the start on new models from one 


Custom Lincolns Furnish 


Fashionable Background 


Chicago, Jan. 29..-_New custom 
Lincolns for 1934—-created by 
Lincoln craftsmen and by five of 
the world’s master coach builders 
—went on display Saturday, at the 
opening of the Lincoln custom 
salon at the Drake Hotel. 


The display of custom Lincolns, 
furnishing the ultra-fashionable 
background for Auto Show Week, 
is coincident with displays of 
standard Lincoln types at the 
automobile show, the Ford- 
Lincoln exhibit at the 131st Regi- 
ment Armory and at the Lincoln 
showrooms, 2220 So. Michigan | 
Avenue. 


The Lincoln custom group in- 
cludes creations of Brunn & Co., 
Dietrich Inc., the J. B. Judkins 
Co., LeBaron Inc., Willoughby and 
Co., as well as by Lincoln crafts- 
men for the Lincoln V12-145 
chassis. They are shown at the 
Drake Salon against a luxurious 
background of black and silver 
and form one of the most impres- 
sive presentations of the hand- 


NACC Approves 
Safety Plan to 
Cut Accidents 








New York, Jan. 29.—Approval of 
the safety advertising plan being 
sponsored by the eastern confer- 
ence of Motor Vehicle Adminis- 
trators by directors of the Nat’l 
Automobile Chamber of Com- 
merce, was announced today. 

Under the plan, automobile, 
tire, gasoline and parts and acces- 
sory companies will be invited to 
devote some share of their adver- 
tising in newspapers, magazines, 
radio and billboards to the subject 
of safety. 

The action of the Chamber di- 
rectors carries with it a recom- 
mendation that automobile com- 
panies support the efforts of the 
commissioners. 





Market Bolsters 
Parts Field Profit Trend 


to two months. The result has 
been a rush of orders from car 
manufacturers after the first of 
the year which has literally 
swamped some of the suppliers. 
Plants are running two and three 
shifts daily. Men are being taken 
on in large numbers and intense 
activity prevails generally 
throughout the industry. 

Generally speaking, the parts 
companies are busier now than 
they were at any time in 1933 and 
some are more active than they 
have been for several years. Ex- 
pectations are that this activity 
will continue throughout the first 
half of 1934. While hopeful that 
the improved business will hold, 
few are willing to peer further 
into the future. 

With better profit margin and 
expanded volume of business, the 
accessory companies face a more 
favorable earnings outlook. Some 
clue to the earnings possibilities 
may be had from the record of 
various companies in the second 
and third quarters of 1933 when 
the industry produced 1,361,350 
cars and trucks. Present outlook | 
is for a larger volume in the first | 
six months of 1934. 


The upturn in automobile busi- 
ness during the second quarter of | 
1933 resulted in operating profits 
for 16 out of 18 representative | 
accessory companies, where in the 
first quarter only five had shown | 
any earnings. In the third quar- | 
ter all but one company operated | 
at a profit. Because of the sea- | 
sonal drop in automobile produc- | 
tion and the delay in getting 
under way on new models, final 
quarter’s are expected to make a 
poorer showing. 











iwork of the most skilled master 
craftsmen. 

The LeBaron convertible road- 
ster, the Dietrich convertible 
sedan, the convertible victoria, the 
cabriolet and the brougham by 
Brunn, the limousine and the sport 
sedan by Willoughby, the sedan- 
limousine and the berline, both 
two and three-window types, by 
Judkins, are included in the Lin- 
coln custom group. 


The LeBaron convertible road- 
ster and the Dietrich convertible 
sedan both have been members of 
the Lincoln custom group for 
years. The former, probably the 
most popular of all Lincoln cus- 
tom body types, can be driven 
either as a snug town coupe, or 
with the top down, as a runabout. 
A rumble seat and luggage com- 
partment are at the rear. The 
Dietrich creation can be used 
either as a sport phaeton with the 
top down, or as a chummy sedan, 
or, with the partition glass raised, 
as a formal chauffeur-driven Lim- 
ousine with closed rear compart- 
ment. 

Among the aristocrats of the 
group are the Brunn cabriolet and 
brougham, both distinctly formal 
and metropolitan in character. 
The cabriolet can be transformed 
for fair weather driving by fold- 
ing back the canopy over the driv- 
er’s seat and lowering the rear 
quarter landau leather top. Simi- 
larly, the brougham can be pre- 
pared for most formal town use 
by folding back the driver’s seat 
canopy and lowering the front 
windows. Both types have auxili- 
ary seats which may be concealed 
in the partition wall when not in 
use. 

The Judkins sedan-limousine is 
an unusually large and commodi- 
ous type, seating seven in utmost 
comfort. It may be used as a 
smart limousine, or with the parti- 
tion glass lowered, as an owner- 
driven sedan. The Judkins berline 
types also may be used as formal 
chauffeur-driven limousines, or in- 
formal owner-driven sedans. 











| the Libbey-Owens Ford Glass Co. | 
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Mike Lanahan Makes ’Em Like "Em 











Mike Lanahan, veteran Dodge distributor in Chicago, joined with other Dodge dealers in the area in 


supplying free transportation in new Dodges to visitors at Chicago show. 


The cars are scattered 


through the city at parking lots to catch the unsuspecting motorist after he has parked his own bus. 
Nasty rival dealers claim Mike’s philanthrophy is a publicity stunt. 


Show Increase 


In Wage Rolls | 


Toledo, Jan. 29.—-Fifty-one ma- 
jor Toledo plants, mainly automo- 
tive, report 10,540 workers in the | 
week ended Jan. 26, a net increase 
of 206 over the preceding week 
and a gain of 541 during the last 
two weeks. The demand for auto- 
motive parts is causing the steady 
gain. 

Owens Illinois Glass Co. 


and 


both report they have the largest 
number of workers on their pay- | 
roll in history, and the former 
company is enjoying the best 
business since its record year of 
1926. 

The Toledo Edison Co. power | 
output is running 3 per cent 
ahead of last year despite the 
Willys-Overland plant closing. 
Champion Spark Plug Co. reports 
its employment is ahead of even 
1929. Doehler Die Casting Co. 
states it is operating practically 
at capacity, or double the sched- 
ule at this time last year. Logan 
Gear Co. reports it is running 
100 per cent ahead of last year 
and the Acklin Stamping Co. re- 
cords a 40 per cent gain. 

The Toledo Machine & Tool Co., 
manufacturer of large presses, 
says its business is running over 
100 per cent ahead of last year. 
A 100 per cent gain is also re- 
ported by the Textileather Corp., 
which supplies auto tops and 
fabrics. 

The Chevrolet Motor Ohio Co. 
plant is working full time with | 
2,000 on its transmission plant 
payroll here. 


Aeieanin Dealers 


Cheer Beal at 


Annual Luncheon 


(Continued from Page 1) 
would be a good year for Auburn 
dealers. 

Following a showing of an 
American Airways sound film, P. 
P. Willis, president of the P. P. 
Willis Corp., called attention to 
the point that Auburn dealers are 
associated with a group of com- 
panies that are leaders in the 
aviation transport and manufac- 
turing industries and that the 
engineering staffs of these com- 
panies, with their knowledge of 
aerodynamics, are available to 
Auburn in designing their 1934 
merchandise. N. E. McDarby, 
vice-president, discussed in detail 
the company’s merchandising 
program for 1934 which he said is 
the most extensive in the com- 
pany’s history. 





| claims, 


| taxes, 


Toledo Plants Delivered Price Plan Blows 


Hot and Cold Says Hulett 


New York, Jan. 29.—The Detroit 
scheme for eliminating f.o.b. 
prices and substituting a system 
of quoting delivered or New York 
prices only 
approved in principle’ and at- 
tacked in detail as a violation of 
the Motor Vehicle Retailing Code 
in a statement issued today by 
John B. Hulett, Administrator for 
the New York area. 

Mr. Hulett hailed the scheme 
as a much needed reform, calcu- 
lated to remove the confusion in 
price quotation which has been 
a long standing evil of the auto- 
mobile business. 

“The customer, attracted by the 
f.o.b. price, is always disillusioned 
to the tune of about $100 or more, 
when he finally decides to buy,” 
Mr. Hulett said. “The legitimate 
freight and handling charges are 
billed separately in automobile 
sales, whereas in the case of 
other commodities, these charges 
are an integral part of the quoted 
price, a practice which elicits no 
protest from the buyer. I am 
prepared to issue a ruling making 
a system of one price quotation 
mandatory upon dealers in this 
area, provided the manufacturers 
meet my objections by including 
in such prices the dealer’s costs as 
specified in the Code.” 


Mr. Hulett attacked the scheme, 
as put forth by Detroit, as a 
direct violation of the Motor Ve- 
hicle Retailing Code. Under this 
scheme, the handling charges, he 
are reduced to a point 
where dealer profit is so small 


that it will mean ruin to hun- 
dreds of small dealers, he said. 
“The Code is explicit. It states 


that ‘no dealer shall sell a new 
car at retail to a consumer at less 
than the factory list price plus an 
amount equal to the 
equipment, etc.’ 
item is listed. There is no room 
for misunderstanding. 


“Any attempt to eliminate these 
charges from the price of an 
automobile is a violation of the 
Code. 

“In the past, that is, in the 
period before the Code went into 
effect, the public may have had 
cause for the protest against the 
amount of the handling charges 
added to the cost of the car. 
Some dealers fell into the prac- 
tice of padding these charges in 
an effort to compensate them- 
selves for the often excessive 
sums they were obliged to give as 
trade-in allowanee on the cus- 
tomer’s used car. The used car 
evil is dead, thanks to the Code’s 
supply and demand system for 





on automobiles was} 


freight, | 
Every | 








price regulation. Strict super- 
vision by the Code Authority pro- 
tects the public against over- 
charging. 


“I want to make clear that the 
sums added to the price of the 
car when loaded in Detroit are 
legitimate in that they represent 
actual moneys spent by the dealer 
in the mechanical business of 
delivering the vehicle to the cus- 
tomer’s door. No sales’ costs, no 
sales room overhead, none of the 
numerous items involved in find- 
ing and selling prospects are 
included. 


“In conclusion, it is not amiss 
for me to point out that the 
Motor Vehicle Retailing Code has 
been received with high approval 
by the public. Of all Codes, it 
provides the consumer with the 
most complete protection against 
dishonesty and misrepresentation, 
in rules governing all phases of 
dealer- buyer relationship, from 
the advertisement to the speed- 
ometer.” 


Austin Gained 
26% in Sales 
Volume in 1933 


Monday, Jan. 29.—A gain of 26 
per cent for 1933 as compared 
with 1932 shipments of Austin au- 
tomobiles was announced today 
by R. O. Gill, president and gen- 
eral manager of the American 
Austin Car Co., of Butler, Pa. 


In commenting on the substan- 
tial gain during the past year Mr. 
Gill states: “While our volume of 
cars went up 26 per cent, the total 
monetary increase in our business 
was even greater, as it repre- 
sented a gain of 36 per cent as 
compared with 1932. Our com- 
pany was one of nine that in- 
creased its output during the past 
year and of these nine only 
Austin and one other are not as- 
sociated with the major groups. 


“A most encouraging phase of 
the situation is that our gains 
progressed during the year, cul- 
minating in December with a 
gain of 162 per cent in shipments 
over December 1932 and a mon- 
etary gain for that month of 213 
per cent. While January 1934 is 
not complete, it bids fair to ex- 
ceed January 1933 in number of 
units sold and of course the dollar 
value of sales will be greatly in- 
creased over last January.” 
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Nash Picked a Cozy Corner 


Sales At Show Totaled 


354 In First Two Days 


(Continued f 
sented. Saturday's sales were 150 
units and Sunday’s 204. This 
compares with a total of 272 for 
the same period last year and 
represents an increase of 82 cars. 
The report covers sales made at 
the coliseum, the special shows 
and in dealer and distributor 
establishments of Chicago. 

The sales figures were gathered 
and compiled by the Chicago 
Automobile Trade Assn. following 
a canvass of distributors, regional 
and branch managers in Chicago, 
to whom dealers for the various 
makes of cars. relayed their 
reports. 

One sign that is more conspic- 
uous than during the past several 
shows is the return to the market 
of buyers in the higher-priced 
brackets. 


Attracted By Packard 


A striking example of this was 
made known this morning by 
Charles D. Ellias, aide to Mr. 
Reeves. A visitor to the show 
was attracted by a Packard de 
luxe roadster that carries a price 
tag of $8,300. Without a quibble 
he not only bought the car and 
wrote out his check, but asked 
to have it taken off the floor and 
delivered to him immediately. It 
was explained that such a pro- 
cedure could not be allowed by 
the rules of the show and after 
much argument the customer 
agreed to wait until the close of 
the exposition Saturday night to 
get his new car. 

The same situation applies in the 
lower priced field, where competi- 
tion is keener than ever this year, 
what with more makes on the 
market and more intensive cam- 
paigns being conducted to reach 
the buying public. Manufactur- 
ers who have previously been 
identified with the middle priced 
market are invading the low 
priced field at the current show 
along with the decision of high 
priced makers to build medium 
priced lines as well. 

Although the car spaces con- 
taining the most _ spectacular 
presentations are attracting the 
lions share of visitors to the 
show, it is equally noticeable that 
all displays are coming in for 
generous attention. In other 
words, the crowds seem to be 
serious and in a buying mood, 
with fewer curiosity seekers than 
would be looked for at a show 
having so much drama and show- 
manship. Wherever they appear, 
the chassis lecturers always are 
surrounded by a sizeable throng, 
a further indication that the | 
show crowds this week want to 
know all there is to be known 
about the new models. 

What is more, a lot of questions 








New Hupmobiles 
Draw Attention 


Of Trade, Public 


(Continued from Page 1) 
interested calls at our headquart- 
ers at the Stevens Hotel. 

“We had expected a marked 
public interest in both our new 
low-priced series and in the ultra- 
modern aerodynamic models. This 
has not only developed to an even 
higher degree than our best pre- | 
dictions, but what is even 
more important, the trade inter- | 
est has surpassed anything that | 
I have seen for years. 

“We are now in a position to} 
know that sales of our new cars | 








are going to assume very satis- 
factory proportions. We have 
also been highly pleased at both 
the public and trade acceptance 
of our own interpretation of 
aerodynamic streamline design. 
Everywhere these new cars have 
been shown the reaction has been 
highly satisfactory and the Chi- 
cago show this week, which we 
always regard as the best busi- 
ness barometer of the automotive 
year, is particularly gratifying fn 
this respect.” 


rom Page 1) 


are being asked of these lecturers 
and salesmen in attendance 


ments, 
on the 


more light is even 

trend in body 
toward greater beauty, better 
wind resistance and _ increased 
safety produced by the new low- 
set cars. 


Style in Limelight 

Interior style, appointments and 
comfort were much in the lime- 
light today, which was set aside 
as Women’s Day. 
feminine sex has been, or will be, 
less conspicuous on other days. 
It was more a gesture of recog- 
nition of the fact that women do 
a major portion of the car driv- 
ing of the nation, and a way of 
bringing to their attention that 


asked 
design 


| for more than a decade the engi- 


neers and body artists have been 
striving to give cars a_ greater 
appeal to women, not forgetting 
a sense of appreciation by the 
sales forces that the woman gen- 
erally chooses the automobile. 
Quite appropriate is the desig- 


nation of tomorrow at the show | 


as President Roosevelt Day in 
honor of the President's birthday, 
an event which is to be celebrated 
in many ways throughout the 
country. 

The newly located accessory 
and shop equipment division is 
attracting much interest from vis- 
itors in and outside the trade. An 
innovation this year is the plac- 


ing of this section on the second | 


floor of the South Ball Room, just 


behind the “opera seat” section. | 


In addition to the comprehensive 
layout of motors, auto radios, 
bodies, brakes, courtesy signals, 
analysers and other exhibits, this 
part of the show also has the dis 
play of Willys cars, whose manu- 
facturer arranged to enter the 
show after 
spaces had been sold. 

An extremely modernistic auto- 
mobile not yet on the market, 


claimed by its maker to be “the| 


car of the immediate future,” is 
to be found in the accessory sec- 
tion. 

Meanwhile, the rising tide of 
optimism has set in, with factory 
chiefs making predictions in all 
quarters that they are certain 
Chicago show week will do more 
than its share 


1934. 





Taken for a ride in Chicago once had a different meaning, but this fair damsel at G.M. exhibit at the | 
Stevens is showing just how much better the new G.M. models ride now that they have learned to step | 
over high spots in the highway with their new knees. 


re- | 
garding mechanical advance-| 


Not that the} 


all of the first floor | 


in adding new} 
momentum and keeping produc- | 
tion dnepartments happy during | 





At Chicago this week the Nash and LaFayette forces are arranged in a cozy corner at the ae 
which gives ample display place and crowding from only one direction. This picture was snapped before 


the crowding started as you may have already guessed. 


Chevrolet Man Killed 


In Crash on Way to Show 
Detroit, Jan. 29 Reginald J. 
Pearce, for seven years assistant 


manager of the Chevrolet Motors | 


Corp. parts and service depart- 
ment, was killed Sunday night 
when his car was struck by an- 
other in a blinding snowstorm 
near Jackson, Mich. 

With several friends Pearce 
was on his way to the Chicago 
Auto Show. At Jackson he was 
warned of the snowstorm and 


asked to continue on the train by | 


L. S 
turer. 


Haynes, Jackson manufac- 

Pearce is said to have 
replied, “Imagine a man in the 
automobile business taking a 
train to an automobile show.” 

Pearce was formerly manager 
|of the Milwaukee Ford branch 
and later was brought to Detroit 
| as assistant manager of the Ford 
accessories department. For the 
last seven years he has been con- 
| nected with Chevrolet. 


Managers Lunch Today 
Chicago, Jan. 29._-The Interna- 
tional Assn. of Show Managers 
will hold its luncheon tomorrow 
in the Palmer House. 


A Fair Ride for a Fair Lady 


| Budson Distributor Predicts 
Sales Will Set New Records 


(By Teletype | to retail buyers and the interest 
Chicago, Jan. 29. Earl Butler, | is being accelerated as the week 
president of Butler Motors, Inc., | progresses. 
Chicago distributor of Terra-| “Our dealer show in the Marble 
planes and Hudsons, enthused by | Room of the Hotel Blackstone 
the reception of his line of cars| opened this morning and the 
at the automobile show here, pre-| record interest reported from this 
dicted today that before the end| exhibit at the Hotel ere 
| of the week his organization will| in New York, during the auto- 


ie ees - | mobile show there, is being re- 
have beaten all their past records | Trade visitors have kent 


s | peated. 
for sales at the show. |our display constantly crowded. 


“Cars are now reaching us at! Dealers representing all makes 
a faster rate from the factory,’”| of cars are among the visitors, as 
said Butler. “And as a result we! the show is not restricted to our 
are in a much more advantageous | own sales organization. 
position as regards sales than has|_  «ppig display was described by 
been the case with most other| one dealer in New York as @ 
distributors. At the earlier shows | vorjtable dealer university. Every 
where models were on display,| phase of a dealer’s business is 
few, if any, cars had reached the| covered including methods of 
dealer establishments. handling used car sales, ap- 

As a result of the delivery of| praisals, prospect followup, ac- 
our demonstrators we are now| counting, etc. As a result of the 
able to take full advantage of| educational nature of the dis- 
the interest created at the show.| play, many business men _whe 
| Deliveries are already being made | feel that the automobile business 

eae — —| offers attractive possibilities dur- 
ing the next few years are tak- 
ing advantage of the opportunity 
|to acquaint themselves with its 
latest developments.” 


‘Coach Models 
| On Display at 
Hotel Stevens 


from Chicago 
| 











(Continued from Page 1) 


| went into the construction of 
| these models. 
The display consists of 35 


coaches, winners of state compe- 
tition in the East and on the 
Atlantic seaboard, and four 
coaches which won in the national 
competition. The four national 
winners received scholarship 
awards valued at $5,000 each for 
their builders. 


Russell Mfg. Receivership 
Motion Is Continued 


Middletown, Conn., Jan. 29.— 
Motions to discharge receivers of 
the Russell Mfg. Co., scheduled 
for hearing before Judge Ernest 
A. Inglis’in Superior Court here 
Jan. 26, were continued until Feb. 
5 at the request of counsel for the 
receivers, who are T. Macdonough 

Russell and Daniel R. Weedon. 

| The receivership has been in 
effect since June, 1931, and the 
corporation’s condition has so im- 
proved that the move for termi- 
| nation has resulted. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best. 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 
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We Salute The President 


W E TAKE our hats off to that Gentleman in the White 
House whose plain geometry had taught him that the 
shortest distance to prosperity was a straight line rather 
than around the corner. We believe we can safely say that 
no single factor had greater bearing on our return to pros- 
perity than the straight, and clear course outlined by 
President Roosevelt since March 4. May his 52nd birth- 
day be less happy only than the many more we hope he 
shall enjoy. 





Sales At The Show 


AR SALES at the Chicago show during the first two 

days of its run are reported by the Chicago Automo- 
bile Trades’ Assn. at 354 units. This was 150 cars sold 
on Saturday and 204 on Sunday. Last year during the 
same period the sales reported at show time were given 
for the first two days as “over 200” and this year the com- 
parative figures given for last year indicate that the actual 
total then was 272 units. With this figure as a base the 
show sales to date this year are running approximately 
30 per cent above the last year mark and attendance is 
showing a relatively larger increase over the figures a 
year ago. 


On the other hand, if the same discrepancies appear 
in this year’s count that appeared in the preliminary 
figures last year the increase would be much larger than 
these early reports indicate. For instance, reports last 
year showed sales totaling only 200 units for the first 
two days and at the end of the third day the total was 
given as over 300 whereas the report this year’s sales 
indicates that sales at the end of the second day are well 
ahead of the first three days as reported a year ago. 


These sales reports are gathered by the CATA fror 
distributors, regional and branch managers in Chicagr 
and represent sales made at the Coliseum, the special 
shows and in dealer and distributors establishments in 
Chicago. The task of gathering these figures from these 
varied sources naturally leaves much room for under 

f statement in the early reports as was the case last year. 


In any event we are happy to accept the lower figure 
of a 30 per cent gain, which is most encouraging in itself. 
The lesson in show sales seems to be that increased at- 
tendance means increased interest and increased sales. 
From the dealer standpoint it would seem that the time 
to strike is now. Strike quickly and hard while interest 
in new models is at its peak. We are on the crest of the 
wave. Only poor steering on our part can bring us to 


grief. 





Is. Our Face Red 


yo to forestall any wise cracks from Jim Braden of 
the Chicago News we want to apologize to Chicagoans 
for the insinuation that “I will’ has been the spirit of 
Chicago for one short year. One Chicago historian has 
checked us on this already. We realize that Chicago 
adopted this slogan many years ago. That fair city not 
only said “I will;” it did! 







Trepp, Seattle; B. C. Reber, San 





AIR 


By Cliff Knoble 





(By Teletype from Chicago) 
IT’S MIGHTY CHEERING to 
see the display of good spirits on 
so many happy faces—and in so 

many drug store windows. 
ae Bd * 

IF ALL THE PEOPLE who tell 
the automobile dealer how to run 
his business were placed end to 
end, the line would reach from the 
Golden Gate to within ten miles 
of Hawaii—and that’s exactly 
where the dealer would like to see 
it laid. 

* ae * 

A PUBLICITY WRITER is a 
fellow who never paid much atten- 
tion to the old maxim, “Least said, 
soonest mended.” 

* * * 

THE FALL OF THE DOLLAR 
is certainly not evidenced by any 
perceptible decline in motor car 
values. Just compare '29 offer- 
ings and prices with today’s, and 
thank your lucky stars you’re in 
the automobile business. 

of + * 
DAFFY DEFINITIONS 

Production — The process that 
seldom provides enough cars when 
the dealer can sell 'em—-and too 
many when he can’t. 

* * * 

THE OHIO STATE Highway 
Department has begun a cam- 
paign to eliminate needless traffic 
lights, and it seems to require con- 
siderable of an effort. Somehow 
or other the government always 
has a heck of a time trying to 
keep from spending money for 
something it doesn’t need. 

cg * * 

NOW THAT THE JAPS are 
feeling their oats, have you no- 
ticed how eager our former allies 
are to rally round. There ought 
to be some kind of a lesson in this 
for the dealer who has been in- 
clined to reduce prices and spread 
out the fragments. 


THREE NEW Graham - Paige 
models have stirred up the slogan 
writers, and prompted such offer- 
ings as—“It’s hard to turn over a 
Paige”’—“Turn to Paige 1, look at 
Paige 2, and see Paige 3.”—‘“Finer, 
Faster, Larger—and now a Super- 
charger”—“Take a Leaf from our 
Motoring Experience at Only $695 
a Paige’—Ain’t them hot? 

* * * 

STATISTICIANS SAY that 
women do 82 per cent of the coun- 
try’s buying—but have you ever 
noted the few females in line at 
the finance company’s office. 

ok + a 

A NUMBER OF FORD deal- 
ers have taken me to task for de- 
crying the absence of an ash re- 
ceiver for the driver. I stand cor- 
rected. But I still wonder why so 
many other manufacturers pro- 
vide an exit for the smoke and 
none for the ashes. 

* * * 

THESE NEW MODELS are like 
a pretty girl— almost impossible 
to resist. But since I have already 
ordered one—a new model, I mean 
—let’s make no further compari- 
sons. I don’t want to run into any 
fairly obvious discouragements. 

* ak * 

IT WAS SAID that a bibulous 
dealer attending the show ac- 
quired a terrific attack of hic- 
coughs while a member of a late 
party at one of the night clubs. 
In some anxiety over his con- 
dition, the host sought to question 
him as to his name, at what hotel 
he was stopping, etc. But the hic- 
coughs were so severe that they 
prevented his answering coherent- 
ly. It was not until he was asked 
what car he handled that he was 
able to respond distinctly, which he 
did with a hearty “Hupp, Hupp.” 

* + oe 

Inasmuch as ADN neglected to 
list my name among the auto 
show visitors—and I’ve lost my 
little black memorandum book— 
I hope I can sneak in mention of 
the fact that interested parties 
can locate me at the Congress 
Hotel. 
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Riding Toward the Crest 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. 


are invited to use 


y Readers 
this space for voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence Will 


be observed upon request. 





Preaching 


Your heading on page 8 of the 
Daily News for Jan. 10, “A Body 
Would Make a Bus Out of This 
Chassis,” prompts this note to you. 

We have been preaching for 
the past few years that the wrong 
way to build a bus is to try and 
mount a separate body on a con- 
ventional long wheelbase chassis 
and that instead the right way is 
to build the body and chassis as 
a single integral unit. We and 
most of the major bus manufac- 
turers have found out that it is 
practically impossible to build 
any kind of a body that will stay 
put over any length of time with 
the result that the operator is 
forced to practically rebuild his 
bodies at the end of two or three 
years, whereas with the all-metal, 
chassisless design, body troubles 
are definitely a thing of the past. 


We started back in 1926 with 
our so-called Metropolitan all- 
steel unit to accomplish this end 
(eliminate body troubles once and 
for all) and have been plugging 
with this idea ever since until 
this year we have just about 
passed the chassis plus body stage 
and are building A.C.F. Metro- 
politan types almost exclusively 
with the chassis idea definitely 
passing out of the picture. 


If you can find time to drop by 
Philadelphia, it would be a pleas- 
ure to give you what we think 
will be the surprise of your life 
in a bus ride since equipment 
being produced today has a power 
to weight ratio so much better 
than the usual idea of a bus that 
only a ride can give you a true 
conception of a modern bus. 

The engine is definitely outside 
of the body proper being a hori- 
zontal, six-cylinder, Hall - Scott 
hung beneath the bus floor. 

—L. E. Vogt, The A. C. F. Motors 
Co., Philadelphia, Pa. 


Speed 

I think we can claim a record 
for speed between Memphis and 
Indianapolis. 


I came from Dallas yesterday 
to Memphis, 430 miles in two 
hours and 37 minutes; then from 
Memphis to Indianapolis, 400 
miles, in two hours and three 
minutes—the latter part of the 
trip at the rate of 195 miles per 
hour. I thought you might be 
interested in knowing of this 
trip—J. H. McDuffee, Prest-O- 
Lite Storage Battery Corp., In- 
dianapolis. 


--2 word in 
gewise” 


“ad 


By the Publisher 





(By Teletype from Chicago) 

ZERO WEATHER howled in 
out of the west Sunday afternoon, 
but the cold snap has only served 
to pep-up the men on the firing 
line. This morning our generous 
supply of second show issues was 
exhausted before 11 o’clock, and 
we had to wire for fresh supplies, 
because of insistent demands 
from widely scattered sources. 
We have increased the original 
quantity order so that no one 
will be disappointed, we hope, fur- 
ing the balance of this week. 


* * * 


MOST OF THE LOBBY con- 
versation which I pick up seems 
to have to do with the operation 
of the code and whether or not 
dealers will live up to it. That, 
of course, is any man’s opinion, 
the possible solution of the oldest 
but to a mere layman in the field, 
it seems hardly possible that with 
problem right in our hands it 
should fail because of apathy. 
Most scoffers are just beginning 
to find that the law itself has 
plenty of teeth which were not 
apparent at first glance. The 

(Continued on Page 14) 








Washington, Jan. 29.—The total 
motor tax bill of the nation 
soared to an all-time high in 1933, 
according to preliminary figures 
submitted to the directors of the 
American Automobile Assn. at its 
recent semi-annual 
New York City. 


All told, the special user taxes 
paid by the motor vehicle owners 
during the year amounted to 
approximately $1,180,000,000, or 
$130,000,000 in excess of the sum 
paid in 1932. 

Of this national motor tax bill, 
thirteen different kinds of state 
and local levies accounted for 
$930,000,000, while the six Federal 
automotive excise taxes ac- 
counted for $250,000,000. 


meeting in 


Average Tax 


The average per vehicle tax in 
1933 was $50.47, as compared with 
$44.24 for 1932. 

The figures submitted to the 
board were preliminary estimates 
of the AAA National Taxation 
Committee, of which Sidney D. 
Waldon of Detroit is chairman. 

Commenting on the soaring tax 
bill, Thos. P. Henry, president of 
the AAA, said in part: 

“The combined annual tax paid 
on the average car today exceeds 
the actual value of millions of 
cars now on the road. We have 
actually reached the point where 
motor taxes have passed the level 
of maximum yield and are having 
a definitely retarding effect on 
highway transport. This is par- 
ticularly true of the exorbitant 
gasoline taxes in effect in many 
of the states.” 

Mr. Henry added that the mis- 
appropriation of motor vehicle 
revenues had now reached such 
alarming proportions as to endan- 
ger sound highway construction 
and maintenance programs 
throughout the country. 


“More serious than the size of 


Commissioners 
Protest Against 
Tax Diversion 





Madison, Jan. 29.—John E. Wed- 
lake, Dodgeville, was elected presi- 
dent of the Wisconsin County 
Highway Commissioners’ Assn. at 
a meeting held Jan. 24 at the 
Hotel Loraine here. Harry B. 
Curry, Bayfield County, was 
named vice-president and E. R. 
Fischer, Racine County, secre- 
tary-treasurer. 


A. J. Hastecouck, Wood County, 
was named president of the 
County Highway Committee Mem- 
bers’ Assn. at its annual meeting 
the same evening. Robert Mc- 
Cutcheon, Arena, was named vice- 
president and L. H. Jasper, Chip- 
pewa County, secretary-treasurer. 
. The Committee Members Assn. 
sion of the staté’ gasorainst diver- 
ing members to contact their 
representatives in the senate and 
assembly with regard to keeping 
the tax, as well as license fees, for 
roads only. 


The meetings were held in con- 
nection with the 23rd annual road 
school which opened Jan. 23 and 
continued through Jan. 25. Speak- 
ers included E. E. Parker, acting 
state highway engineer; F. H. 
Brant, landscape architect; W. B. 
Blake, chief accountant; M. G. 
Davis, assistant construction en- 
gineer; A. T. Bleck, assistant di- 
vision engineer; F. R. Wincentsen, 
division engineer; N. M. Isabella, 
former state highway official; and 
M. V. Torkelson, director of re- 
gional planning. 


Firestone Dividend 


Akron, Jan. 29.—Firestone Tire 
& Rubber Co. has declared the 
regular quarterly dividend of $1.50 
on the preferred stock, payable 
March 1 to stock of record Feb. 15. 


AUTOMOTIVE DAILY NEWS, TUESDAY, JANUARY 30, 1934 


Nation’s Motor Tax Bill 
Soars To All Time High 


the tax,” he said, “is the wide- 
spread misappropriation of the 
proceeds of special motor taxes. 
Unemployment relief needs have 
furnished the occasion for raids 
on an unprecedented scale, one 
state government, in fact, recently 
declaring in favor of a three-year 
highway building holiday. 

“Close to $150,000,000 of user 
taxes intended for roads were 
misappropriated in 1933. These 
raids must be stopped even if it 
involves court action in every 
state in the Union and an appeal 
to the Supreme Court of the 
United States.” 

At the conclusion of the meet- 
ing, the board reaffirmed the po- 
sition of the national motoring 
body against compulsory alcohol- 
gasoline fuel; against the fixing 
of minimum prices for petroleum 
products by government edict, 
and in favor of abolition of all 
Federal automotive taxes. 





Ee 





Newman Heads Testers 


7th Consecutive Time 


Chicago, Jan. 29.—For the sev- 
enth consecutive year, M. E. New- 
man, safety engineer of the Auto- 
mobile Club of Illinois, has been 
chosen to head the Automotive 
Test Laboratories of that organ- 
ization. The laboratory first had 
its inception during the early part 
of 1928 and has since grown into 
a national institution, being recog- 
nized as an authority in the auto- 
motive field. This special service 
feature is made available to man- 
ufacturers of automotive acces- 
sories and parts and is the only 
club-laboratory of its kind in the 
country. 


Among the makers of nationally 
known automotive items whose 
products have been tested and ap- 
proved are: Standard Oil Co. of 
Indiana, General Tire & Rubber 
Co., Pines Winterfront Co., Stew- 
art- Warner Co., Langsenkamp- 
Linkert Carburetor Co., Apollo 
Magneto Cerp., Hoof Products Co., 
Klemm Automotive Products Co. 

The laboratory maintains its 
executive offices at the Sheridan- 
Plaza Hotel in Chicago. 


“Echoing Oscar” 
Proves a Hit at 


Plymouth Booth 


Chicago, Jan. 29.—“Oscar” is 
proving to be a hit exhibit at the 
Chicago show. 

During the recent Century of 
Progress, the so-called “Oscar dis- 
play” of the Bell Telephone Lab- 
oratories was constantly mobbed 
with people who wanted to experi- 
ence the mysteries of directional 
hearing. For “Oscar” is a wax 
dummy in a soundproof room, and 
through his ears to earphones on 
the outside of the room, spectators 
are given an “earful” of the $500,- 
000 development of the Bell Tele- 
phone Laboratories. 

In the Plymouth display at the 
auto show this year, “Oscar” is in 
a de luxe setting. His glass room 
was designed by Henry Dreyfuss. 
It was built by Hegeman and Har- 
ris, who constructed Radio City. 
The first two days of the show 
found the largest crowds in his- 
tory around the Plymouth booth. 

“Some people wait as long as a 
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half hour hear Oscar go 
through his antics,” yesterday 
stated J. B. Wagstaff, director of 
sales promotion and advertising 
for the Plymouth Motor Corp. 
“They listen to the show—find out 
for themselves how directional 
hearing works—and they find out 
a lot of things about Plymouth at 
the same time.” 


to 


Ready to Greet Am. 
Petroleum Sessions 


New York, Jan. 29.—Ten months 
in advance of the 15th Annual 
Meeting of the American Petro- 
leum Institute, Nov. 13, 14, and 
15, citizens of Dallas have com- 
pleted a detailed organization to 
co-operate with officials of the In- 
stitute in preparing for the ses- 
sions there. A general committee 
has been formed under the leader- 
ship of Capt. J. F. Lucey, and 
other committees have been or- 
ganized under such titles as hotel 
reservations, legal, refinery, geolo- 
gists, land, lease and scout’s, drill- 
ing contractors, equipment and 
supply, finance, transportation, 
communications, entertainment, 
publicity crude oil marketing. 






ANY of the foremost makes of cars for 1934 will be 
M equipped with Eclipse Brake Lining. 


Through many years of very intensive laboratory and 


proving-ground research, we have developed a superior 


type of brake 


lining. 


It delivers performance which 


ordinary brake linings cannot approach. This finer brake 
lining brings stopping-ability up to match the brilliant 
speed and getaway and style of the 1934 motor cars. 

Eclipse Brake Lining is manufactured in all wanted 
forms, and is stocked and sold on an exceptionally attrac- 
tive jobber-dealer basis. We will gladly furnish quotations 
and specifications. Write today. 


MARSHALL ASBESTOS CORPORATION 





General Offices and Factory ° 


Lj se 


LINING 





Troy, 


New York 
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Grant Calls Code 
Of Dealers, Path 
To Profit in 1934 


(By Teletype from Chicago) 

Chicago, Jan. 29.—- Eight hun- 
dred Buick and Pantiac dealers 
heard messages today from chiefs 
of their respective organizations 
at the factory luncheon tendered 
to them at the Palmer House. 

Heading the list of speakers 
was R. H. Grant, vice-president 
of General Motors, who came out 
with a vigorous plea for the 
motor vehicle retailing code as 
the pathway to better profits. 

“If we keep on being treasurers 
and pinching our pennies under 
present conditions we will never 
get the selling spirit,” said Mr. 
Grant. “The code also gives us 
the desired opportunity to do a 
good selling job, because it re- 
moves us from the trader class 
where dealers have been too 
long. 

“We are now able to operate 
under the rule of protected mar- 
gins. And speaking for Buick, I 
can say that all compilations 
show that each dealer will be 
$100 better off under the code.” | 

Pleads for Salesmen 

Other talks in the order deliv- 





They Can’t Forget the Home Town 








| 


ern | 


ered were made by A. W. L. Gil- | Even when they are way out in Chicago Detroiters are still loyal to the home town and its traditions. 
Therefore, when De Soto staged its Marionette show history of transportation the Detroit influence was 
sales manager of Pontiac; and| reflected in the above scene where a car attacks a policeman with both knees. Many aspiring Chicago 


pin, vice-president and _ general 
W. F. Hufstader, vice-president | 
and general sales manager of 
Buick. O. L. Arnold presided as 
toastmaster. 

Mr. Gilpin stressed the neces- 
sity of dealers looking to “the 
remuneration of your salesmen 
and taking care of the good men 
in your organizations.” 

From Mr. Curtice came the an- 
nouncement that Buick’s produc- | 
tion in January will reach or | 
exceed the 9,700 mark, while Mr. | 
Hufstader added that the 75,000 
quota set up for 1934 “looks like 
only a good start.” 

Answering what he referred to 
as “the question uppermost in the 
minds of Pontiac dealers,” Mr. 
Klingler gave out the reassuring 
news that production has just 
got under way on a broad scale, 
with the output today the larg- 
est since the new models were 
brought out. He stated that Feb- 
ruary will double the January 
record, with March scheduled to 
bring the peak output of eights 
in the history of the company. 


NADA Convenes Today 


Chicago, Jan. 29.—-More than 
3,000 dealers are expected to at- 
tend the convention tomorrow of 
the National Automobile Dealers 
Assn., at the Hotel LaSalle. F. 
W. A. Vesper, national president 
of NADA, believes that attend- 


ance for the event will surpass 
all previous records. Close to 
1,200 reservations have already 


been made for the annual ban- 
quet which will be held Tuesday 
night, Mr. Vesper said. 


The Best Buick Curtice Built 


motorists flock to the exhibit to learn how it’s done. 


Good Ole’ American Cown | 


(the Grain) 


29..-The Hudson 
Motor Car Co. might adopt the 
sales slogan: “Buy a car and 
help the American farmer and 
national prosperity,” for nearly 
two bushels of American-grown 
corn are involved in the manu- 
facture of every Terraplane and 
Hudson built in 1934. 

A major portion of the lacquer 
and lacquer thinner used in the 
painting of this year’s Terra- 
planes and Hudsons has butanol, 





Detroit, Jan. 


or butyl alcohol, and also butal 
acetate, which is made from 
butal alcohol, as olementary in- 
gredients. 3utal alcohol is de 
rived wholly from corn. The two 
manufacturing plants in which 


butal alcoho! for ultimate use in 
Hudson-built cars is distilled are 
in the heart of the western corn 


belt and depend entirely on 
American-grown corn for their 
supplies. 

our first consideration 
in the purchase of lacquer must 


necessarily be the quality of the 
product,” states Chester G. Ab- 
bott, general sales manager of 
the Hudson Motor Car Co., “it is 
gratifying to us that we can select 
the highest grades of lacquer and 
at the same time directly benefit 
| the American farmer in so large 
| a measure. It so happens that of 


“While 





Harlow H. Curtice, president of Buick, is shown here at the right 


inspecting the Better Buick for 


1934. With Mr. Curtice is F. A. 


(Dutch) Bower, Buick chief engineer, who is testing out the new 
‘ power brakes. 


in Each Hudson | 





mobile lacquers and lacquer thin- 
ners, only butanol is made from a 
product coming from American 
farms. 

“Our production for next month 
alone will consume nearly 25,000 
bushels of corn. Our original 
estimate of our production for 
the entire year, which early re- 
ports indicate may have to be 
revised upward, would mean the 
consumption of not far from a 
half million bushels. That will 
be no small item in the upswing 
of agricultural and national pros- 


perity.” 


the various solvents used in i 
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Progress Means 
New Standards 
Of Measuring 


By E. F. ROBERTS 
Vice-president of Manufacturing 
Packard Motor Car Co. 


Making of motor cars is the 
most complex manufacturing pro- 
cess in the world today, besides 
being one of the 
world’s great- 
est industries. 

Nearly every 
kind of engi- 
neering and 
many of the 
arts and sciences 
join with skilled 
workmanship 
and brawn to 
make an auto- 
mobile. Even 
the finest kind 
of needlework 
of expert seamstresses enters 
the process. It is not an idle| 
boast of the modern motor car| 
factory that it can turn out any-| 
thing from a bride’s trousseau | 
to a giant locomotive. 

The keenest kind of compe-| 
tition in marketing automobiles 
has been making the job of build- | 
ing them more complex and dif- | 
ficult every year. Because of this 
competition motor cars have been 
getting better and better every 
year. 

A few squeaks and rattles in 
a ditch digger or a farm tractor 
cause no one to worry but today’s 
fine car must be so built that 
it can continue to be noiseless al- | 
though called upon to travel the 
highways at speeds greater than 
those of express trains  for'| 
thousands of miles. 

To make automobiles quieter | 








E. 


F. Roberts | 





practically a new science has 
been developed, the art of meter- 
ing sound. Even the wizardry 
of measuring in millionths of an 
inch has been pressed into serv- 
ice to make motor cars better. 

Engineering in the automotive 
industry, everyone knows, has 
gone far. It has progressed in 
just the last two years farther 
than in the previous ten years. 

However, all the engineering 
advances that have been accom- 
plished would mean nothing to 
the ultimate motor car owner if 
manufacturing had failed to keep 
up with the rapidly moving pro- 
cession. Manufacturing hasn’t 
lost a step thus far. 

The common lathe, drill press 
and shaper made automobiles 
when I first went to work for 
Packard some 30 years ago. The 
ordinary micrometer in the hands 
of a machinist was thought to 
give an ample check on the ac- 
curacy of all work done with 


| metals. 
Now, however, lathes, drill 
presses and shapers are used 


almost solely for making the most 
massive and intricate machines 
for turning out nearly all parts of 
a car. Light waves which are 
exactly 25 millionths of an inch 
in width now are standards for 
measurements in our factory. 
The development which has 
occurred in the manufacturing 
of automobiles without a doubt 
has had an effect on all manufac- 
turing. Demands of the industry 
have brought about developments 
in metals greater than any that 
had been accomplished in centur- 
ies before the first car. They have 
resulted in a new manufacturing 
technique and in new arts that 
have been applied to some extent 
at least in bettering all manufac- 


; gEtte 
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American Public 
Quick to Accept 
Motor Advances 


By L. G. PEED 


General Sales Manager, De Soto 
Motor Corp. 


Searching out the reason why 
people buy certain products is tre- 
mendously interesting and should 
be employed by 
every one in the 
automobile busi- 
ness. Research 
in buying mo- 
tives must ne- 
cessarily be in 
the past tense, 
however. Try to 
cast it into the 
future by asking 
a purchaser 
whether or not 
he would buy a 
which to judge. 
certain product 
if and when certain changes are 
made and the user has no basis on 


People buy because they have 
been educated through advertis- 
ing or the product fills a certain 
need. The motives behind the 
buying urge are fairly easy to 
ascertain. Automobile men know 
them and watch them change 
from day to day. Appearance may 
come first in one research job 
while performance may get the 
first consideration in another. How 
are people to judge something en- 
tirely new, however, until they are 
given sufficient information about 
it? Tell them the reason behind 
the advancement and if these are 
logical and the car satisfied them 
in appearance, performance, qual- 
ity and price, you will sell them. 


Passengers ride amidships com- 
fortably and if you want to know 
what that means, think where the 
most comfortable place is to ride 
in a steamer, Pullman or on a 
horse. Back seat bouncing has 
been eliminated to such an extent 
that you can read a book or write 
a letter when the car is going at 
80 miles an hour. In other words, 
we are offering for the first time 
the luxury of comfortable riding 
formerly associated with only the 
most expensive cars. 


Some manufacturers and deal- 
ers may think that De Soto is dar- 
ing in its leadership but we are 
depending on the fact that our 
daring is sound, to influence for- 
ward looking Americans who are 
always the first to recognize the 
thing that is designed right. 


Our dealers must “learn a new 
language.” We are supplying them 
with full information on aero- 
dynamics and the facts that 
caused this car to be built as it 
is. They are taking to it like 
eager students anxious to be in- 
formed on the latest developments 
in the motor car. People are eager 
for all the dope on the new cars 
no matter what make. So many 
things new are being introduced 
that a man can be put on the shelf 
by his customers faster than at 
any time in the history of the 
business. It will pay every auto- 
mobile man, whether factory exec- 
utive or retail salesman to spend 
a lot of time studying seriously all 
about the new cars. 





L. G. Peed 
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Says 1934. Models Designed Flex Your Axleflex Before Breakfast 
To Save Seconds in Traffic 


By WILLIAM ULLMAN 


Washington, Jan. 29.—It is the 
fleet car today as compared with 
the fast automobile of yesterday. 

That is one of the outstanding 
facts impressed upon the observer 
during a close study of this year’s 
show exhibits. 

Now it is an automobile de- 
signed to save seconds in traffic 
rather than one which seeks to 
make more miles per minute on 
the open highway. 

Prospective buyers of 1934 cars 
must not assume from this that 
engineers have turned their backs 
entirely upon high speed. They 
have not done so. It is merely 
that the emphasis has shifted to 
a phase of speed that is much 
more substantial in meaning. The 
most concrete expression of the 
change, a prominent engineer 
told the writer, is that to be wit- 
nessed when one of the lithe, 
agile new models darts away in 
traffic from one that was made, 
say, four years ago and which 
may have the same top speed. 

The two cars may be equally 
fast, but the new one is the much 
more fleet. 

Stresses Acceleration 


Looking backward over a long 
period of reviewing new car de-| 
sign progress, the writer recalls 
it was almost a decade ago that 
engineers perceived the _ ever- 
increasing importance of acceler- 
ation performance; seeing that 
the day would come when it 
would constitute the most sig- 
nificant aspect of the car’s speed 
ability. Traffic was headed to- 
ward that degree of congestion 
which exists today and it was 
evident that driving eventually 
would be a series of starts and 
stops rather than a matter of 
steady progress at any definite 
speed. 

Hence the conclusion so em- 
phatically expressed in today’s 
new automobiles that if fixed 
speeds of travel are an impossi- 
bility, an automobile must be 
quick to reach any desired point 
of its entire speed range. In 
other words, it is a matter of 
how fast the speedometer pointer 
can be made to swing--forward 
or backward—instead of how fast 
the car will go when the acceler- 
ator is all the way to the toe- 
board. 

The fact that the average 1934 | 
model automobile will fly from a 
standing start to a speed of 50 
miles an hour in approximately 
6 seconds speaks volumes for 
esign evolution. To look upon 
the achievement as the product 
of so simple a thing as changing 
transmission or rear end gear 
ratios is to deny the designer 
credit for the practical imagina- 
tion which has_ revolutionized 
every part of the car. 

Engine Speeds Increased 

Engine speeds have been in- 
creased as much as 600, 800 and 
in several cases more than 1,000 
revolutions per minute as_ be- 
tween the oldest and newest 
models of individual makes of 
ears still traversing the streets 
and highways. This has called 
for tremendously improved car- 
buretor and ignition systems, for 
a type of lubrication that is al- 
most inconceivably better and 
for the use of much more tough 
and durable materials in every 
small unit of the automobile 
power system. 

A decade ago it was a general 
assumption that the high speed 
engine meant one of extremely 
limited life. However, engine 
speeds have gone steadily upward 
for the last eight years and that 
unbiased agency, the U. S. Bureau 
of Standards, reports a steady 
increase in the average life of 
motor cars. Research simply 
proved the earlier limitation a 
false one. 

But the objective of building a 
fleet automobile demanded still 
other revolutionary changes than 
those designed to increase engine 
speed and power. It brought ex- 
tremely sensitive, powerful brakes 





lightly with lightning-like speed, 
cise and effortless. The whole 
automobile, in fact, had to be re- 
and steering that was fast, pre- 
designed from stem to stern that 
it might fit changed conditions of 
service. 

The 100-mile-an-hour car may 
be some years in the future, be- 
cause highways that would make 
it a reasonable development have 
not yet appeared, but the auto- 
mobile that will reach 30 m.p.h. 
from a standing start in around 
six seconds is here in 1934. That 
is much more to the point. 





Ga. $3 Plates NG in Va., 
Angry Official Says 
Richmond, Jan. 29 (UTPS). 
Virginia has very clear laws 
which prohibit the operation of 
Georgia’s mail order automobile 
license tag racket in this state, 
according to T. McCall Frazier, 
director of the state division of 
motor vehicles. 
Georgia is selling 
license plates to anybody 
anywhere who sends in $3. 
The result has been that 
Georgia has been deluged with 
mail orders from automobile own- 
ers in every state in the union, 
who hope to evade high license 
plate taxes in their own state by 
purchasing a pair of Georgia 


automobile 
living 


tags for their car at the low 
rate of $3. 

“Any automobile owner who 
has been gainfully employed in 


Virginia for 60 days or has estab- 
lished his residence in this state 
must purchase Virginia plates, or 
subject himself to arrest and 
fine,” Frazier declared. 


Salon Sales Double 
At Canadian Exhibit 


Montreal, Jan. 29.—Volume of 
sales at the Windsor Hotel salon 
of General Motors Products of 
Canada can be looked upon as 
the barometer of an upward 
swing in the automotive industry, 
George Amsley, assistant general 
sales manager, stated in com- 
menting upon results from the 
motor show in the city. 

Sales have more than doubled 
last year’s figures. 


Gas Consumption 
During 733 Ahead 
Of Former Year 


Richmond, Jan. 29 (UTPS). 
Gasoline consumption during 1933 
was slightly in excess of that for 
1932, indicating increased use of 
motor vehicles, and motorists 
spent approximately $2,225,000,000 
for motor fuel, according to James 
A. Kline, managing director of 
the Automobile Club of Virginia, 
which is affiliated with the Ameri- 
can Automobile Assn. 

The national motoring body 
said that gasoline consumption 
for the first 10 months of 1933 
was about 1 per cent above the 
1932 level, after a period of de- 
clines which amounted to as much 
as 7 per cent during 1932, as com- 
pared to 1931. 

Motorists used 15,497,410,000 gal- 
lons of gasoline in 1932, said the 
AAA executive, and, if consump- 
tion held up during the last two | 
months of 1933 as well as it did 
for the first 10 months, the total 
consumption will be well in ex- 
cess of 15,000,000,000 gallons. 





Head Oil Group 


Chicago, Jan. 29.—E. V. Weber, 
president of the Eureka Oil Co., | 
Reading, Pa., has been named 
president of the newly organized 
National Oil Marketers Assn. 
Paul E. Hadlick, National Press | 
Building, Washington, is secre- 





for one thing, gears that shifted tary-treasurer. 





Just to show you how it’s done Hudson hired a giant—or maybe it 
was they built a tiny Axleflex axle to show you. If you flex your 
axlefiex three times before and after meals you will never suffer from 


an overheated radiator. 





Hupp Lunch Today 


Chicago, Jan. 29..-The annual 
dealer luncheon staged by Hup- 
mobile will take place Tuesday at 
the Stevens Hotel. Company offi- 
cials will speak and the sales 
strategy for the 1934 line will be 
explained in detail. 





Or something. 


New Corporation 
Detroit, Jan. 29.—_The Automo- 
bile Lock Corp., 8824 Charlevoix 
Ave., has been organized to manu- 
facture automobile door locks, 
stampings, dies and parts, with a 
capital stock of $5,000, all sub- 
scribed and paid in. 
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33 Production 
At Goodyear Co. 
Over 32 Average 





Akron, O., Jan. 29.—Plants of 
the Goodyear Tire & Rubber Co. 
here were maintained at approxi- 
mately 51 per cent of capacity 
during 1933, compared with 48 
per cent of capacity in 1932, it 
was brought out in testimony at 
the Federal Trade Commission 
hearing on the Goodyear-Sears- 
Roebuck tire contract. 

Operations in the California 
Goodyear plant were maintained 
at 21 per cent of capacity last 
year, against 38 per cent in 1932, 
while the Gadsden, Ala., plant op- 
erated at 42 per cent in 1933 
against 53 per cent in 1932. Daily 
capacity of the latter two plants 
were increased to 15,000 and 10,000 
tires, respectively, from 12,500 and 
8,000. 

The hearing also revealed that 
sales to Goodyear’s company- 
owned retail stores increased 
from $1,384,723 in 1926 to $8,374,- 
386 in 1931, the last year reported 
on. Sales to independent dealers, 
on the other hand, decreased to 
$51,583,928 in 1931 from $81,462,717 
in 1926. For the six years, total 
sales to the stores were $26,961,727 
and total sales to independent 
dealers $450,169,541. 

The hearings will be resumed 
in Chicago today. It is expected 
that the hearings will return to 
Akron about the middle of Febru- 
ary. 


A\N DE RSON- Ljax 
teed SPRING COVERS 


ANDERSON MANUFACTURING COMPANY 


CAMBRIDGE, MASS. 


Detroit Office: 2-244 General Motors Bldg. (Mr. Geo. H. Hunt) 








fa) BENDIX NEW 


EQUAL-ACTION BRAKES 


Standard on many leading cars. 
Deliver accurately balanced de- 
celeration easily, smoothly. The 
culmination of more than. ten 
years of intensely specialized 
engineering research and de- 
velopment. Equal-action is a 
Per ETS Mm BEG tM dale i om Ol ert co toe doth 7 
are simple in adjustment and 


the adjustment “stays put!” 


BENDIX NEW EQUAL-ACTION BRAKES MAKE ly; 


2) LOCKHEED HYDRAULIC 
FOUR WHEEL BRAKES 


Preferred to other types of 
brakes by a large group of pas- 
senger and commercial vehicle 
owners. Permanent equaliza- 
tion of pressure, freedom from 
linkage requiring lubrication, 
and enduring quietness are 
among the many features. 
Proved by years of dependable 


service throughout the world, 


3) BENDIX STARTIX 


VC tcodcclol stout iobastile] 


In use on current models of 
many leading makes of cars. 
Provides ‘“‘switch-key starting” 
—no floor or dash button to 
grope for and push. Takes full 
charge of the engine from the 
moment the ignition is switched 
on. Automatically starts the en- 
gine ... re-starts it if it stalls, 
repeating as often as necessary. 


i etd 


4) BENDIX DRIVE 


Used The World Over 


The famous ‘‘mechanical hand 
that cranks your car.’’ Without 
a doubt the world’s most widely 
uscd automotive component. 
Known and sold throughout 
the world, wherever gasoline 
eh Aare tele ee ee ele te tere 
Time-proved and efficient. An 
indispensable and reliable com- 


panion unit to Bendix Startix. 
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5) BENDIX STROMBERG 
CARBURETOR 


In use on current models of 


many makes of cars, this famous-_ 


carburetor offers exclusive rv 


finements. Latest among these , 


is thermostatic control, which 
holds the throttle slightly fur- 
ther open during the warm-up | 
period. When proper engine 
temperature has been reached, 
idling speed drops to normal. 
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6) BENDIX VACUUM 
POWER BRAKES 


By all odds the most outstand- 


“Mag added feature of today’s 


passenger cars, Bendix B-K 
“Controlled” Vacuum Power 
Brakes have provided effortless 
control in exacting passenger 
and commercial! service for 
more than eight years. 96% 
of all power brake equipped 


vehicles are Bendix-equipped. 


HEN an entire industry turns unanimously 

to one organization for such vital chassis 
units as those which Bendix manufactures, that 
fact becomes enormously important, not only to 
the industry but to the public as well. 

Because every car manufacturer employs one 
or more (usually several) Bendix Products in 
his car, the entire nation-wide Bendix service 
organization, necessarily, stands ready to sup- 
port every motor car merchant with technical 


counsel, with proper service equipment and 
with the skill and sureness of judgment which 


BEN DIX 


AVIATIO 


specialized craftsmanship and knowledge provide. 


Although Bendix renewal parts are uniformly 
very moderate in price, the great diversity of 
Bendix Products, and the fact that more than fifty 
million cars have already been equipped with 
them, combine to make Bendix service represen- 
tation extremely profitable. 

Thus, car manufacturer, car dealer, service 
specialist and car owner alike benefit from the 
universal use of Bendix Products and quality 
leadership which such popularity implies. 


N CORPORATION 


Chicago + South Bend « New York 





BENDIX-WESTINGHOUSE 


7) BENDIX AUTOMATIC 
CLUTCH CONTROL 


Operates clutch automatically, 
banishing tiresome leg-work. 
Makes gear shifting easy and 
quiet. Permits swift, smooth 
get-away at all times, takes you 
through traffic easily and pro- 
longs life of clutch and clutch 
bearing by eliminating incor- 
rect handling. Ideal for use 


combined with free wheeling. 


BENDIX SCINTILLA 

AUTOMOTIVE MAGNETO 
Identical in principle to Scin- 
tilla Aircraft Magneto, used on 
virtually all planes of main 
transport airlines, Army and 
Navy. Special features: Mag- 
net rotates; breaker, coil and 
condenser are stationary. No 
brushes. Dust, oil and water 
PVC heats Semel ae rel eer meets 


circulation is amply provided. 


AIR BRAKES 


With a sound basic principle of 
control and a background of 
more than 50 years of faithful 
service . . . Bendix-Westing- 
house Automotive Air Brakes 
give to modern heavy-duty com- 
mercial transport these advan- 
cv 4a eee Mmaelece Me Zia mnie 
imum muscular effort, instant 


action, flexibility and economy. 


10) BENDIX-WESTINGHOUSE 
AIR HORN 


An unmistakable and attention- 
compelling warning signal, 
characterized by a scientifically 
selected note. Relieves over- 
worked electrical systems, since 
ituses no current. Very strongly 
constructed. Designed for 
mounting either under the hood 
or on the outside, it adds dis- 


tinction and enhances safety. 


lys4 CARS THE SAFEST, SMOOTHEST IN HISTORY 
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New Car Models Scarce 
As Buyers Hit Stride 


A rising tide | toward the end of February they 


Toronto, Jan. 29. 
of car buying has swamped auto- 
mobile production scheduled and 


left Toronto dealers unable to)! 
make immediate deliveries. 
Three manufacturers, Stude- 


baker, Nash and Ford, got off to 
an early start in production and 
are maintaining delivery rates on 
a level with consumer demand. 


Both Studebaker and Nash} 
in | 


started production 
November. 

The Ford company, which pre- 
sented its new models on Dec. 7, 
recently re-opened the Danforth 
Avenue plant. 


early 


General Motors dealers empha- | 





sized that while they were far} 


behind in deliveries, the immedi- 
ate rate of 
within the next few weeks, satisfy 
the demand. 

Leading General Motors dealers 


production would, | 


stressed the fact that even with | 
an anticipated increase over the | 


already high volume of orders, 








Sparks » 


| practically all makes is seen by 
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would be able to keep abreast of 
the orders in all models as the 
February production schedule 
was placed underway. 

Well up on the crest of the car 
buying wave, Hudson and Terra- 
plane officials reported that they 
were unable to meet delivery or- 
ders. The local demand rose 
sharply during the motor show 
week, and chief distributors to- 
day stated that already orders 
had reached a point. equal to 25 
per cent of last year’s total sales. 

The clean up of 1933 models in 


dealers as a definite indication of 


better times. General Motors 
dealers said they were far behind 
in delivery, but that another 


month should see the majority of 
the orders filled. Dodge dealers | 
are making some deliveries and 
it is stated that Plymouth is plan- 
ning to step up production figures | 
immediately. 












Chris 
Sinsabaugh 





(Continued from Page 1) 
“once I was a newspaper man”| was Jo Mendi in the flesh. Evi- 


and he pepped up the wholesalers 
with his tale of Auburn’s financial 
strength, its diversified products, 
and the big package the company 
is giving the dealers this year 
with the six and eight. 
McDarby, chief sales executive, 
gave 'em the second barrel, and 
then President Beal took com- 
mand with a well balanced speech 
covering all phases of the com- 
pany’s operations. 

And following the breakfast I 
got an invitation from President 
Beal to visit him in Auburn some 
time soon. With the bid came 
an offer to send the company’s 
big Stinson plane to Detroit to 
fetch me, which I considered a 
rather unusual transportation of- 
fer. Which led me to do a little 
probing, with the result that I 


found McDarby is using the plane | 


to bring distributors and dealers 
to the factory. A distributor will 
line up eight or ten prospects 
for franchises and the plane will 
be sent after them. 

* * » 

HARKING BACK TO SUNDAY 
afternoon's social activities, there 
were the Libbey-Owens-Ford 
cocktail party at the Stevens and 
the Indianapolis Speedway dinner 
for the press at the Palmer House 
which need further discussion. As 
usual, the safety glass party 


brought out many of the leading | 


executives in the automobile in- 
dustry. It did not produce any 
news but it got us all on a 
friendly footing. 

I was in my element at the 
Speedway dinner, for racing used 
to be my middle name and the 
shop talk was as music to my 
ears. But it made the columnist 
throw out his chest a bit when 
Eddie Rickenbacker, who not 
only is president of the Speedway 
but also chairman of the AAA 
contest board, took me into a 
corner and admitted that the col- 
umn’s suggestion several months 
back as to a stock car road race 
on Belle Isle, Detroit this year is 
not such a crazy proposition after 
all. And it may be that some- 
thing may come out of it. 

” * * 


THE SCANDAL OF THE 
SHOW is the story that comes 
from Detroit about Ed Schipper, 
Hudson publicist. Just before he 
came to Chicago Schipper was 
delegated to go to the zoo and 
photograph Jo Mendi, world fam- 
ous chimpanzee who had been 
invited to visit Aaron DeRoy’s 
Terraplane-Hudson booth the final 
night of the Detroit show. Schip- 
per dashed up at the zoo’s front 
door in a Terraplane and was 
getting his camera out of the lug- 
gage compartment when he felt 
an arm grab him. Turning, there 


Neal | 


| 
| 
| 





dently Jo fell for the publicist in 
a big way, for the animal sud- 
denly grabbed Schip’s cheeks and 
gave him a big kiss. 

You can’t fool a monkey. 

JUST NOW I BUMPED into 
Ned Broadwell in the 
the Congress. Ned, you'll recall, 
was for yars and yars a Fisk Tire 
executive but now he is president 
of the Westfield Mfg. Co., of 
Westfield, Mass., which is a larger 
part of the once great bicycle | 
industry, which company makes | 
those famous old brands like 
Columbia, Tribune, Cleveland, 
Crescent, et al, et al. Last year 


GM. Show Will | 
Shatter Reeords 


(Continued from Page 1) 
fact that people are more inter- 
ested in cars this year and that 


lobby of |}our show has more to draw them,” 


said Mr. Lewis. 

Sales made at the General Mo- 
tors display on the first day were 
also announced and showed a 
sensational increase over last 
year, amounting to 380 per cent. 

Prospects carded, it was made 
known, were 367 per cent more 
numerous on the first day. 





the industry turned out 300,000 
units of which Westfield made 
85,000. 


HORSECOLLAR CLUB | 
of which Kellogg Patterson of | 
the Cincinnati Times Star is 
founder and sustaining member, 


THE 


| will hold its annual show dinner 





Wednesday night at the Sher- 


man, I’m told. 


{EA Dinner Tonight 
Chicago, Jan. 29.—Ignition and 
battery men are expected to turn 
out in force to attend the annual 
dinner of the Automotive Electric 
Assn. scheduled for 8:00 p. m. 

Tuesday at the Hotel Stevens. 


And Here We 


; ucts 


Gen’l Motors Wins Suit 
In Hub Cap Patent Case 


Milwaukee, Jan. 29.—-The Pick | 
Mfg. Co., West Bend, Wis., mak- 
ers of automobile parts, lost two 
suits in federal court here when 
Judge F. A. Geiger ruled in favor 
of the General Motors Corp. 
which had sued the Pick Mfg. Co.. 
Carl Pick and the Standard Prod- 
Mfg. Co. for violation of 
trademarks in making hub caps. 

He also ruled in favor of the 
General Motors Corp. in the Pick 
company’s suit charging the cor- 
poration, Chevrolet and Buick 
Motor companies prevented com- 
petition in violation of the Clay- 
ton Act through their trademarks. 


Have Another 








This view of the GM show in the Stevens is different from the other 
published in this edition (you don’t suppose we would run it if it 


weren’t). This view shows a 


group of admiring spectators 


spectatoring the new Buicks. 


Gather Right Around, Folks 





If this were a circus we could hear the barker shout. But being the 

| dignified Pontiac section of the GM show at the Stevens only the 

appealing lines of Pontiac do the shouting. 
people gathered. 


W. W. Lewis Says World-Wide 


Anyway the 


Reports Show 
Business Gain 


By W. O’NEIL 
President, The General Tire and 
Rubber Co. 

Akron, Ohio 


Business today is definitely bet- 
ter all over the world than it was 
a year ago with the possible ex- 
ception of 
Franceand 
Germany. Busi- 
ness is better in 
England than it 
has been in 20 
years. It was 
definitely better 
in the United 
States during 
the year that 
has just closed 
than it was in ' 
1932. Wm. O’Neil 

All these fac- 
tors indicate that we are on the 
upgrade, commercially and indus- 
trially. 

During 1931 and most of 1932, 
our company suffered consistently 
increasing credit losses. However, 
during the past year and a half, 
with the single exception of one 
month, we have collected more 
money each month than our total 
sales. This indicates that our 
dealers are doing more satisfac- 
tory business. 

Costs are rising; wages are ris- 
ing; values are rising. There 
probably will be some interrup- 
tions to the trend toward better 
times, but they will be merely in- 
terruptions. 

There is a definite trend upward 
today. When the value of mer- 
chandise increases steadily it en- 
courages dealers. It gives them 
new hope and renewed faith in 
their own ability to obtain addi- 
tional orders. It makes them go 
after business more enthusiasti- 
cally. This improved morale in 
itself makes for better business. 

There are some troubles with 
the NRA codes but, as a whole, 
they are doing better than any of 
the pessimists care to admit. The 
cotton code is helping. The steel 
men like their code. Automobile 
men have renewed theirs. 





Waterbury Elects 


Waterbury, Jan. 29.—Harry G. 
Reynolds of the Waterbury Nash 
Co. was elected president of the 
Waterbury Automobile Mer- 
chants’ Assn. at the annual meet- 
ing here Jan. 22. Kenneth John- 
son, Naugatuck, is vice-president, 
and H. A. Delvy, Geghan-Allerton 
Co., secretary and treasurer. Di- 
rectors are Frederick G. Loeh- 
mann, Julian Malcom and Clifford 
Atwood. 





Demonstration 
Needed in 1934 
Says Hufstader 


By W. F. HUFSTADER 
General Sales Manager Buick 
Motor Company 


We feel that 1934, both for our 
dealers and salesmen and for 
ourselves, should be a substan- 
tially better year—and for sev- 
eral reasons. Buick’s policy of 
continued improvement has been 
amply carried out in the 1934 
Buick. Advanced wind-stream 
styling in the New Fisher Bodies 
result in making these the most 
beautiful cars we have ever built, 
and together with revolutionary 
chassis changes producing greatly 
improved comfort and safety com- 
bine to make the 1934 Buick ex- 
tremely comfortable, durable and 
safe to operate. 

These new and important de- 
velopments have added materially 
to the cost of building these cars, 
and in addition, as we all know, 
both labor and material costs 
are on an increased level from 
that prevailing last year. Costs 
generally have increased approxi- 
mately 15 per cent; nevertheless, 
the price increases on the new 
Buicks range from no change on 
some of the larger models to a 
maximum of seven and one-half 
per cent. 

From an ecomomic standpoint, 
we enter the new year with an 
entirely different outlook from 
that with which we entered 1933. 
Much new money is being poured 
into the country. Government 
projects are being undertaken on 
a far-flung scale. Bank deposits 
are being freed—much of which 
is going back into circulation. 
Employment is substantially im- 
proved. And from Buick’s stand- 
point, this general improvement 
is reflected in the fact that the 
desire to own a Buick is keener 
today than it ever has been. This 
will be particularly true when 
people have an opportunity, not 
only to thoroughly inspect these 
new cars, but to ride in them. 

All of this reasoning leads to 
the conclusion that 1934, for 
Buick dealers and salesmen, is a 
year of outstanding opportunity. 
It has been quite some time since 
automobiles have been purchased 
in great volume. This means that 
thousands of people are driving 
cars three, four and five years 
old. It has not been their privi- 
lege to inspect the new cars and 
to experience first-hand the en- 
gineering advancements that have 
been made—in styling, in com- 
fort—in durability and safety— 
and consequently, it behooves 
every dealer and salesman in 
1934 to make it possible for these 
owners to fully inform themselves 
of the important advancements 
in motor car design that are in- 
corporated in the 1934 models. 

This means demonstration—and 
plenty of it. Not just a ride 
around the block, but a demon- 
stration that permits the pros- 
pect to appreciate thoroughly all 
of the fine features built into 
these cars, and to become con- 
vinced personally of the values 
which they represent. 


America today represents the 
greatest replacement market the 
automobile industry has ever 
known—and if I were a retail 
salesman I would naturally and 
very logically assume that every 
person I met was a prospect for 
a new car, and I would be eager 
in my desire to acquaint people 
in an intimate manner with the 
progress that has been made in 
motor car design. Only in this 
way can we capitalize on the 
splendid market which is in the 
making. 





Perfect Circle Declares 


New York, Jan. 29.— Perfect 
Circle Co. has declared the regu- 
lar quarterly dividend of 50 cents, 
payable April 1 to stock of record 
March 20. 





Tire and Rubber 
Industry Makes 


Canadian Gains 


Montreal, Jan. 29.—Activity is 
on the increase in the rubber in- 
dustry of Canada. Employment 
at the rubber factories was higher 
at the opening of November last 
than a year earlier. Imports of 
raw rubber were larger in Oc- 
tober than in the same month of 
1932. Exports of rubber products 
also showed an advance on the 
same comparison. The rubber in- 
dustry of Canada is a striking 
evidence of the advanced manu- 
facturing organization of the 
Dominion. Built on imported 
raw materials, the Canadian in- 
dustry ranks high among rubber 
manufacturers the world over, 
and sends its products to all parts 
of the globe. Its progress has 
been closely associated with that 
of the automobile industry and 
tires and tubes from its chief 
export, though a 
is done as well in the export of 
rubber footwear. 


The index of employment in the 
Canadian rubber industry at the 
opening of November was _ 87. 
This compares with 86.2 in Oc- 
tober and 82 in November, 1932. 
Imports of raw rubber into the 
Dominion in October amounted 
to 5,779,781 pounds compared with 
5,868,575 in September and _ 2,- 
704,014 pounds in October, 1932. 
Total exports of rubber goods 
(excluding copper wire and cable) 
in October were valued at $735,831 
against $898,046 in September and 
$692,379 in October, 1932. Exports 
of pneumatic tire casings in Oc- 
tober last had a value of $336,987 
and inner tubes of $22,464. 
other leading rubber exports in 
that month were rubber boots 
and shoes $258,680 and canvas 
shoes with rubber soles $16,293. 
Of total rubber imports of $581,- 
498 in October, raw rubber ac- 
counted for $390,516 or nearly 70 
per cent. 


47 Tire Plants 


Plants manufacturing rubber 
tires, rubber footwear and other 
rubber goods in Canada numbered 
47 in 1932. These plants repre- 
sented an investment of $41,939,- 
533 in land, buildings, machinery 
and equipment and $23,855,370 in 
working capital, or a total capital 
investment of $65,794,903. They 
furnished employment to 10,325 


persons who received $9,340,911 in | 


salaries and wages and produced 
goods valued at $40,746,910 from 
materials costing $11,906,696, leav- 
ing value added by manufacture 
at $28,840,214. This industry is 


practically confined to the Prov- | 
inces of Quebec and Ontario. The | 


plants in Ontario employed al- 


most 85 per cent of the capital, | 
and 73 per cent of the persons | 


engaged in the industry, and pro- 
duced 80 per cent of the entire 
output. 

Of the three main classes of 
products manufactured in the 
rubber industry in 19382, 
tires and tubes accounted for 
$15,903,439, or over 39 per cent of 
the total; rubber footwear for 
$16,399,177 or almost 41 per cent 
and other rubber goods for the 
balance of $8,244,294 or over 20 
per cent. In connection with the 
manufacture of tires and tubes 
the rubber 
adjunct of considerable 


industry which supplies 
tire fabrics. 


Maryland Flare Law 


Richmond, Jan. 29 (UTPS).—All | 


motor buses and commercial 


motor vehicles of two or more) 
capacity using Maryland | 


tons 
roads now must carry at least 
two red or yellow flares to be 
used as signals if the vehicle is 
disabled on a traveled part of the 
highway and _ has insufficient 


lighting to prevent it from being | 


a menace to other traffic. The 


flares must burn for at least 15 | 


minutes. The new law was passed 


at the recent special session of | 


the Maryland General Assembly 
and, as it is an emergency meas- 
ure, it is effective at once. 


large business | 


The | 





rubber | 


industry forms an} 
import- | 
ance to the cotton yarn and cloth) 
it with | 





DETROIT, TUESDAY, JANUARY 30, 1934 


Honest Abe Never Saw This 


“Sporty” is the word when talking about this Lincoln V-12 convertible roadster, on 136-inch wheel- 
base. Its smart body lines have a freshness that is quite modern, yet in keeping with Lincoln dignity. 


National Traffic League 





Fights Rayburn Proposal 


Washington, Jan. 29.—-C. E.| 
Childe, of Omaha, chairman of | 
the committee on highway trans- 
portation, National Industrial 
Traffic League, appeared before 
the committee on Interstate and 
Foreign Commerce of the House 
last week, in opposition to the 
Rayburn Bill. Mr. Childe said his 
organization represents. several 
hundred thousand shippers. 

He said his association had 
consistently opposed regulation of 
rates for motor carriers, believing 
that the “freezing” of such rates 
would increase the costs to ship- 
pers and decrease the elasticity 
of the service now rendered by 
motor carriers, and which would 
magnify the disadvantage of the 
shipper using common carriers as 
opposed to the shipper owning 
his own automotive equipment. | 
He said his organization had not 
opposed the provisions of previ- 
ous Federal regulatory bills be- 
cause they related only to fixing 
of responsibility and necessity 
for reporting upon carriers of 
freight, whereas the present bill 
includes certificates of conveni- 





ence and necessity, permits for 
contract carriers, regulation of | 
rates and other objectionable fea- | 
tures. He specifically objected to | 
the inclusion of contract carriers | 


|in the bill, although he said it| 


might be advantageous to have} 
contract carriers publish their 
rates and be held to a certain | 
minimum in order to avoid dis- 
crimination. He cited that por- 
tion of the bill giving authority 
to the Interstate Commerce Com- 
mission to increase rates which 
were “unduly low.” This would 
compel an increase in rates, 


reasons 


from dealers 
1 


They 
cheaper than carfare. 


he! 


explained, where the rates of the | 


contract carrier might be in com- 
petition with common carriers 
either by rail or by truck. 


Another weakness in the bill, 
according to Mr. Childe, is the 
lack of power by the Commission 
to control intra-state rates, while 
controlling interstate rates. Rates 
set under the Commission for an 
interstate movement would often 
be in direct competition with an 
intra-state movement under rates 
either uncontrolled or controlled 
by a state board, which, he as- 
serted, would surely result in un- 
fair competition and discrimina- 
tion. 

Rep. Clarence F. Lea of Cali- 
fornia asked if there should be 
no regulation for the protection 
of other transportation agencies, 
to which Mr. Childe replied that 
he did not believe that the rail- 
roads should be afforded protec- 
tion from motor carrier rates, 
but that some control of cut- 
throat competition might be had. 
This, he believed, should be done 
by the industry itself under the 
code. Mr. Childe stated further 
that he would be in favor of 
Federal regulation only if experi- 


|ence showed the industry could 


not regulate itself. 


Pierce-Arrow Lunch 

Chicago, Jan. 29._-Pierce-Arrow 
dealers 
guests at the 
Arrow luncheon 
Tuesday at the Stevens Hotel. 
The sales program for 1934 will 
be presented fully by officials of 
the company. 


annual 


why more 
Austins will be bought 


this year... 


More and more men are going back to work. 
MUST have transportation. 


Austin is 


Depression deflated pocketbooks will prevent them 
from buying and maintaining a larger car. 


They CAN afford to operate and keep up pay- 


ments on an Austin. 


In almost every community, Austins have been 
giving steady service since 1930. 


Today, people must get more transportation for 


their money. 


AUSTIN GIVES IT TO THEM. 


FACTORY AT BUTLER, PENNA. 


All Models 
2241 South Michigan Avenue 


Headquarters: 
Great Northern Hotel 


QUIET 


French Elected President | * 


Of Flint Mutual Group | 


Flint, Jan. 29.—Jay H. French, 
an employe of Chevrolet Motor 
Co. for the last 20 years, has been 
elected president of the Industrial 
Mutual Assn. for 1934. 

J. H. Anderson, of the AC 
Spark Plug Co., was elected vice- 
president; Fred C. Hillman, Chev- 
rolet plant No. 4, second vice- 
president; A. J. McCandless, sec- 
retary; Guy E. Finout, of W. F. 
Stewart Co., recording secretary; 
and Stanley Haremsky, Fisher 
Body plant No. 1, treasurer. 


Dealers Name Slate 


New London, Jan. 29.—Charles 
R. Sortor, of the Thompson Chev- 
rolet Co., was elected president of 
the New London Automobile 
Dealers’ Assn. at the annual meet- 
ing here recently. Charles F. 
Klinger, Klinger Motor Co., was 
chosen vice-president; W. A. 
Loughlin, Loughlin Motor Co., 
secretary; Thornton M. Lathrop, 
T. N. M. Lathrop Motor Co., 


treasurer, and George H. Gariepy, | 


executive secretary. 








| Retail Passenger 


Sales Decrease 


47% in December 


Washington, Jan. 29.—Prelimi- 
nary estimates of the value of 
retail sales of new passenger 
autos showed a decline of 47 per 
cent during December from the 
previous month and a decline of 
10 per cent from December, 1932, 
according to the Department of 
Commerce. 

The December decline was the 
first shown for that month in four 
years, department officials stated. 
It was explained that the drop 
was due to the fact that most 
manufacturers released new mod- 
els in January rather than from 
one to three months earlier as 
has been the practice in the past 
everal years. 


Hudson Lunch Planned 
For Blackstone Today 


(By Teletype from Chicago) 

Chicago, Jan. 29.—Dealers will 
be guests at the Hudson Motor 
Car Co. luncheon scheduled for 
noon Tuesday at the Blackstone 
Hotel. Also at the Blackstone is 
the successful Hudson-Terraplane 
business builder show, which ac- 
cording to William A. James, ad- 
vertising manager, is attracting 
hundreds of motor-minded busi- 
ness men. In this show Hudson 
explains thoroughly the operation 
of an efficient dealer establish- 
ment and exhibits the latest 
methods of selling cars at a profit. 


Sprague at G. M. 

New York, Jan. 29.—James D. 
Mooney, vice-president in charge 
of the overseas activities of Gen- 
eral Motors Corp., announced 
Thursday that Dr. O. M. W. 
Sprague has been retained as ad- 
viser on problems relating to for- 
eign economic and exchange mat- 
ters. 


KEEPING UP-TO-DATE 


BY 
KEEPING AN OPEN MIND 


and distributors will be | 
Pierce- | 
scheduled for | 


Out in the field at all times are several 


Hyatt representatives whose cards do not 


read ‘Sales Engineer." They travel every- 


quirements. 





where, these metallurgists, production and 
machine design men of ours, getling new 
ideas on efficient manufacturing methods 


and checking up on our raw material re- 


All of which is done, of course, to further 
safeguard the reputation Hyatt Roller Bear- 
ings have earned as a product well designed, 


quality-built and dependable in perform- 


ance. Hyatt Roller Bearing Company, New- 
ark, Detroit, Chicago, Pittsburgh, Oakland. 


HYATT 


ROLLER BEARINGS 
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FLEXIBLE 
LIGHT WEIGHT 


BABBITT LINED 
STEEL BACKED 
ACCURATE 
DEPENDABLE 
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AUTOMOTIVE DAILY NEWS, TUESDAY, JANUARY 30, 1934 


LATEST CUMULATIVE NEW PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding 
month are published in Automotive Daily News immediately upon release by R. L. Polk & Co. twice weekly. 
Figures supplied by R. L. Polk & Oo. with exception of New Jersey, supplied by New Jersey Motor List Co. 
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New Quarters 

New York, Jan. 29.— Eastern 

Warehouse Service has been 

rendering warehousing service to 

automotive parts and accessory 

jobbers for manufacturers since 
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dered, it has become necessary to 
move into larger quarters at 109- 
123 W. 64th St. in the heart of 
the automotive district. This new 
location offers every facility of a 
modern fireproof building with 
sprinkler system and three huge 
freight elevators taking trucks 
and autos direct to their floor, 
affording unusual advantages to 
manufacturers for proper distri- 
bution of their products through- 
out the Atlantic Seaboard to their 
customers. 
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REGISTRATIONS BY STATES DEC. 1933-32 


The complete cumulative figures will appear every Saturday, until all 48 states or complete United States totals 
for the month have been printed. States shown in today’s compilation for the first time this month include 
Tennessee, Texas, and Wyoming. 





S’BAKER GR’P | W’S-OV’D GR’P 






NON-AFFILIATED MANUFACTURERS 





STATES 
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“Planography” Is 
of Hudson Designer’s Talk 


Detroit, Jan. 29.—Edgard C. 
DeSmet, body designer of the 
Hudson Motor Car Co., presented 
a@ paper on “Planography” before 
the annual meeting of the Society 
of Automotive Engineers at De- 
troit, which indicated the scien- 
tific progress which has _ been 
made in automobile body design. 
Mr. DeSmet defined Planography 
as the science of surfaces, their 
designing and recording. It is 
closely allied to descriptive geom- 
etry which deals with the sur- 
faces of geometric solids such as 
cylinders, cones and spheres. 
Planography covers the design, 
layout, mensuration and record- 
ing of all non-geometric surfaces 
such as are found on such prac- 
tical objects as automobiles, aero- 
planes, airships, boats, trains, etc. 


Mr. DeSmet stated in his paper | 


that the automobile industry was 
the first to consider the value of 
good lines and flowing surfaces, 
primarily as a sales factor, thus 
appealing to the esthetic taste of 
its customers under the namesake 
of Art and Style. Mr. DeSmet 
said in part: 
“Now that 


mechanical effi- 










> 





‘--a word in 
edgewise’”’ 
(Continued from Page 4) 


the fact that the dealers them- 


selves are going to do all the 
policing. From our recent ex- 
perience with the noble experi- 


ment we learned one thing, i.e., 
that while it was easy enough to 
get by with the snoopers, it is 
next to impossible to fool your 
competitors for very long. 

* * 

WHICH REMINDS ME that 
ADN ought to be an ideal medium 
through which to air the present 
discussions, pro and con, in re- 
gard to the code and its opera- 
tions. There is, in my humble 
opinion, nothing to be gained by 
trying to hide from this issue 
by sticking our heads into the 
nice warm sand. That it is an 
experiment no one questions, but 
that we want ft to work, every 
man who depends on the automo- 
tive industry agrees. If it is the 
subject most discussed when men 
meet in hotel lobbies today, then 
let’s make the columns of ADN 
a big national lobby and all get 
in on the discussions. 

* * Bg 


THE EXTRA DAILY EDI- 
TIONS during the show weeks 
have made a real hit with our 
subscribers back home. Even our 
circulation representatives did not 
know they were coming. The 
idea was an experiment, but it 
has proven so successful and has 
been so generously commented on 
by our friends that you may be 
sure we will continue the prac- 
tice wherever and whenever the 
trade gets together and our semi- 
weekly issues are not rapid 
enough to carry the news.--G.M.S. 


Canton Show 


Canton, Jan. 29.—Canton Auto- 
mobile Dealers’ Assn. is planning 
its first auto show in _ several 
years to open Feb. 27 for six 
days. Land O’ Dance, spacious 
downtown ballroom, one of the 
largest exhibition halls in eastern 
Ohio, has been selected for the 
show. Ray Whiteleather, is 
chairman of the committee in 
charge of the show. A style show, 
dance bands and vaudeville will 
be added features. 


GM Man at Stevens 


Chicago, Jan. 29.—Among the 
General Motors men attending 
the Show is W. D. Appel, of the 
Foreign Liaison, engineering de- 
partment. He is staying at the 
Stevens Hotel. 





Theme 


ciency has been developed to a 
degree of near-perfection 
that the public has been educated 
to the advantages of greater 


speed with safety, the air resist- | 
ance factor is coming to the front | 
and commanding full considera- | 


tion from designers and engineers 
of all modern transportation 
units. 


“The age of streamlining has 
arrived and we are now turning 
our full attention to more scien- 
tific designing and shaping of the 
exterior surfaces of all moving 
objects. 
year is selected by the chief exec- 
utive after many preliminary ses- 
sions and a progressive system of 
elimination and refinement from 
various full sized models built up 
by the designing staff. 


“The next step is the reproduc- 
tion of this full-sized model, the 
recording of its contours on the 
production draft, preliminary to 
the layout of the interior con- 
struction and appointment. Right 
here is where the chain is broken. 
Here we find the weakest link in 
the entire sequence of operations 
in modern automobile body en- 
gineering. The reproduction and 


| recording of the actual shape and 
| surface of this approved model, 
| while being considered obviously 
| as plain copy work by the non- 





initiated, presents indeed an in- 
finite number of intricate prob- 
lems to the man entrusted with 


“O yea” boys are awakening to | the job. 


“The model being made up by 
hand, shaped and re-shaped many 
times over, was very likely never 
touched by the hands of any of 
the designers themselves. It was 
built up originally from a very 
sketchy experimental draft, and 


has undergone innumerable 
changes and alterations before 
attaining the final approval 
stage.” 


The meeting was attended by 
body engineers from practically 
all of the major automobile plants 
who expressed themselves as 
keenly interested in the paper 
which provoked a very interesting 
discussion. 


and | 


Today the model of next | 


| 
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‘It’s An Ill Wind That Blows No Good | Jetierson County 





Just to show the difference between the old and the new De Soto has 


set up a miniature wind tunnel at Chicago to show how the Airflow | 
body slips through while the old type tries to buck the line. 


Irene 


Beasley, NBC star, studies the wind tunnel tests as wind is a 


novelty in Chicago. 


Colorado Solons Add 
To Motorist’s Burden 


Denver, Jan. 29.- 
special session of the state legis- 


lature has adjourned, but before 


adjourning it passed another bill 
adding additional expense for the 
owner of an automobile. To meet 
relief needs a tax of 1 cent per 
gallon was placed on gasoline, 
which will be in effect seven 
months. This is in addition to the 
5 cents already being paid 
gasoline tax in Colorado. 


Tax Refunds Revealed 

New Haven, Jan. 29.—Two au- 
tomotive manufacturers head the 
list of Connecticut concerns re- 
vealed as having received large 


federal income tax refunds in a 
recent bulletin issued by the 
Bureau of Internal Revenue. The 


New Departure Mfg. Co., Bristol, 


received a total of $299,443.02 in | 


refunds, and tax money returned 
to the American Chain Co., 


| Bridgeport, totalled $291,160.16. 





NEW STYLE 


PRICE 


G 
Show “Delivered” 
or “F.O.B.” Prices 
with These New 
Style Price Markers 









T 


on four cars. 


HE newest and most distinctive price display set. 
lettering is white on black celluloid. You can display 
“Delivered” or “F. O. B.” prices, according to your policy. 


Each box is a complete set, enabling you to display prices 


MARKERS 





The 


There are nine pieces each of the following: 


“0” to “9”, inclusive, and four “F. O. B.” and “Delivered” 


pieces. 
lacquer bases. 


The set includes four price-holders and four black 


You can use them on the cowl, the running board, or the 
roof trim. They do not in any way disfigure the car’s appear- 
ance and yet are large enough to be easily read. 
Indestructible—Do not compare these to card-board or fibre 
price markers—these celluloid markers will stand up indefi- 
nitely and can be washed or cleaned. 


Complete Set for 4 Cars 
Only 


Cliff Knoble BUSINESS PROMOTION Corp. 


UNITED ARTISTS BLDG. 


Tear out—attach remittance and mail today. 





DETROIT, MICHIGAN 


Colorado’s 


| 


| 


Used Car Men Elect 
Bridgeport, Jan. 29.—Fred Vet- 


| ter has been elected president of 


the Fairfield County Used Car 
Dealers Assn., succeeding Frank 
McCluskey. Abe Bender is vice- 
president; Arside Chapdelaine, 


secretary, and William Chatlos, 
treasurer. About 50 members at- 
tended the annual meeting and 


dinner held here recently. 


a8! New Ford Dealer Named 


Pittsburgh, Jan. 28. R. H. 
Schmitt Co., with 18 years experi- 





Dealers Handle 


Louisville Show 





Louisville, Jan. 29.—Although it 
had been understood that the 1934 
automobile show in Louisville 
would be _ handled_ through 
the Louisville Herald Post 
which sponsored the 1933 show, 
after the Louisville Automo- 
bile Dealers’ Assn. decided 
not to attempt a show, plans 
have been changed and this 
year’s show will be handled 
by the recently formed Jefferson 
County Automobile Dealers’ Assn., 
which has arranged for its show 
to be held Feb. 19 to 24, in the 
Jefferson County Armory, where 
the shows have been held for 
approximately a quarter of a 
century. Today it was reported 
that all space had been con- 
tracted other than just two sec- 
tions, and that eighteen exhibits 
are scheduled. 

The Jefferson County Automo- 
bile Dealers’ Assn. was formed 
a few weeks ago to carry along 
dealer activities, after the Louis- 


| ville Automobile Dealers Assn. 


dropped all dealer activity and 


| announced that in the future it 
| would merely operate its United 
ene Warehouse, 
| 


for automo- 
bile storage. 


Pair Cover 1,100 Miles 


| In Fast Show-Bound Dash 


| (By Teletype from Chicago) 


Chicago, Jan. 29.—Among the 
Buick dealers visiting the Show 


| are “Dud” Walker, president and 


| ence in the automobile business | 
has been named Ford dealer in | 





| 
| 


this area. 


Wells Littlefield, general sales 
manager, of Walker-Buick, Den- 
ver, Colo. They made the trip 
through in a 34-57 Buick, leav- 
ing Denver at 8:25., Saturday and 
arriving in Chicago at 7 a. m. 
Sunday, covering a little over 
1,100 miles in less than 24 hours. 


FREE FROM WATER PRESSURE INFLUENCE 


Purchasing Agent—‘'We know that it 
is difficult to get efficiency from a 
butterfly type of thermostat, because 
the higher water pressures affect the 
opening and closing.’’ 

Engineer —‘‘You're right —the ideal 
thermostat should function consis- 
tently underall possible conditions— 
the thermostatic element should be 
merely a temperature positioner.’’ 

P.A.—‘‘Sure enough—I’ve heard that 
The Dole Valve Co. has a new ther- 
mostat designed to perform just as 
you’ve mentioned.’’ 

Eng.—‘‘Is that so—have they given 
any thought to bearing friction and 
the hydraulic forces?’’ 

P.A.—‘‘They claim they have that 
licked—they’ve placed the inside 
and outside valve discs at right 
angles to the valve shaft. The hy- 
draulic forces on the valve discs 
neutralize themselves because the 
disc areas exposed to the jacket 
water are of the proper propor- 
tions.’’ 

Eng.—‘‘Oh yes, I believe I did hear 
about that new thermostat, and 





there is an external balancing disc 
which neutralizes the hydrody- 
namic forces. -‘They’ve made tests 
that showed operating temperatures 
within a few degrees of still water 
set temperatures—the opening and 
closing temperatures were not af- 
fected by the pressure.’’ ' 


P.A.—‘‘ Another thing I remember was 
a special machine operation which 
makes the valve seat tight and keeps 
bleed under definite control. Also 
they have a unique universal motion 
joint for connecting the thermo- 
static element—one that won't 
stick, bind or cause friction.’’ 


Eng.—‘‘Sounds as though The Dole 
Valve Co. really has something!’’ 


P.A.—‘‘I should say—their new ther- 
mostat is already approved and 
adopted by a aciaieniaiaaenall 

daria , (leaders 

in The Industry.)’’ 


Eng.—‘‘Let’s give them a call.’’ 


P.A.—‘‘O.K.—I know we can get 
delivery and the right price from 
these people(The Dole Valve Co).” 


Headquarters, Chicago Show—Blackstone Hotel 


Ehe Dole Valve Co 





1913-1933 Carroll Ave., Chicago, Ill. 


Telephone Seeley 7490 


Cable “‘Doval’ 








at St. Louis, in his address on 
“Financing Dealer Operations,” 
declared that the increased busi- 
ness in prospect for the dealer 
will come only to those organiza- 
tions whose balance sheets show 
a proper set-up to take care of 
a rise in sales. 
Advise Liquid Capital 

“Keep your capital liquid,” said 
Stewart, pointing out that it has 
been generally agreed that a 
dealer whose annual sales were 
about 100 cars of moderate price 
should have a working capital of 
$150 per car, and that sales of 
200 cars required liquid assets of 
$110 each. 

Declaring that the trend is to- 
ward incorporating dealerships or 
increasing the number of partners 
in order to raise this additional 
capital, Stewart advised the use 
of finance companies for financing 
the greater part of the dealer's 


new car. stock, rather’ than 
through the medium of bank 
loans, using this latter method 


ness. 
“Two things for the dealer to 
bear in mind,” he stated, “are 


that the annual turnover of his 
capital should be nine times, and 
that he should have on hand suf- 
ficient new cars for four to six 
weeks’ sales.” 

An amendment to the by-laws 
of the association was adopted 
by the directors in their executive 
meeting and will be submitted to 
the convention Tuesday, advocat- 
ing a change in the mode of elect- 
ing directors. 


Southworth Named 

In the past the board members 
have been selected at the annual 
convention, under the new system 
directors would be selected in 
each district at the respective 
district conventions. 

The naming of the resolutions 
committee under the chairman- 
ship of Ted Southworth, of New 
York, was announced. 

It was rumored that President 
Vesper will be re-elected at the 
general election tomorrow. 

Addressing the convention on 
“locating new car prospects,” E. 
M. Lied, NADA director, chair- 
man of the Nebraska state ad- 
visory committee, and _ Buick- 
Pontiac -Oldsmobile dealer of 
Omaha, called attention to the 
need for a new and more per- 
sistent method of locating pros- 
pects. 

“In the good old days,” he said, 
“prospects in a sufficient number 
to keep the salesmen busy seemed 
to filter into the showroom, but 
those days have changed, and it 
is now imperative that all sales- 
men, under the supervision of the 
sales manager, spend a fair share 
of their time in a conscientious 
effort to increase their prospect 
lists.” 

Three Main Methods 


Lied suggested three main 
methods of building up these 
files, first, by a determined cam- 
paign urging present owners of 
cars bought from the dealer to 
give names of friends or rela- 
tives who might be interested; 
second, by interviewing owners 
of competitive cars in the same 
price range, whose names can 
easily be obtained from new car 
registration lists; and third, by 
interviewing residents in the 
neighborhood of a new car buyer. 
He pointed out that it is obliga- 
tory upon the dealer to have suf- 
ficient man-power in his organi- 
zation to carry out this method. 

Tomorrow's session will be 
called to order by Floris Nagel- 
voort, immediate past president 
of the NADA, and chairman of 
the Washington State Advisory 
Committee, of Seattle. 

Subjects to be discussed in the 
morning meeting are “Selling 
Used Cars,” by Floyd A. Whit- 
aker, vice-president, W. R. 
Stephens Co., Minneapolis; ‘“Han- 
dling Apraisals in Connection 
with the Official Used Car Guide,” 
by Jack Frost, of the NADA 
Headquarters at St. Louis; and 





for other operations of the busi- | 
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Record Attendance at 
17th N.A.D.A. Convention 


(Continued from Page 1) 


“The Responsibility of the Dealer 
Serving on Code Committees,” by 
J. Reed Lane, executive secretary 
of the Code Authority, Motor Ve- 
hicle Retailing Trade, Washing- 
ton, D. C. 
In the 
will be 


afternoon the members 
addressed by H. D. 
Schleeter, vice-chairman, Texas 
State Advisory Committee, of 
Houston, on “The Relationship 
Between the Dealer and _ the 
Code,” and President Vesper on 
“History of Our Code.” 

These talks will be followed 
by the election of officers and 
adoption of resolutions. 

Twelve hundred members are 
expected in the Grand Ball Room 
of the LaSalle for the annual 
banquet, where the _ principal 
speakers will be Col. R. W. Lea, 
assistant deputy administrator of 
the NRA, Washington, D. C.; 
Harold Hoffman, commissioner of 
motor vehicles, Trenton, N. J.; 
and James Dalton, editor of Mo- 
tor Magazine, New York City. 


Motor Industries 
League Stages 


Com’l Exhibit 


Louisville, Jan. 29..-The Motor 
Industries League, Louisville, 
sponsored a truck and accessory 
exhibit or exposition Jan. 26 and 
27, at the Jefferson County 
Armory, Louisville, closing with 
dancing and entertainment Sat- 
urday night. The two day show 
was the first of its kind under- 
taken here, but results were ex- 
cellent and leaders are planning 
to make it an annual affair. The 
exhibit included trucks, trailers 
in standard and experimental de- 
signs, plus a large variety of ac- 
eessories used in the industry 

F. A. Zettel was chairman of 
the exposition, assisted by M. R. 


Buhner, George E. Guttermuth 
E. N. Andriot, Chester A. Bell, 


C. S. Howard and George E. Gill 


Washington Loosens 
Reins on Truck Men 


Seattle, Jan. 29._-Liberalization 
of the trucking law with no 
changes for bus operations sums 
up the result of law-making at 
the special session of the state 
legislature, which adjourned re- 
cently. A plan to nullify the 
“public convenience and neces- 
sity” requirement for granting of 
a franchise was defeated, for 
buses, but carried for trucks. 
This is a radical change, and the 
department of public works now 
has power to issue duplicate 
franchises over the same routes. 








CHICAGO SHOW EVENTS 


(Coliseum, January 27 to February 3 ) 
TUESDAY, JAN. 30 


10:30 A. M.-11 P. M.—National Automobile Show, President 
cu hGhn CbEA SEES © U6 eeteneeee Coliseum 


Roosevelt Day 





10:00 A. M.-5 P.M.—General Convention Session, National 
Automobile Dealers’ Assn. .................... LaSalle | 
12:00 Noon—Hudson Motor Car Co. Luncheon ............ Blackstone 
12:00 Noon—Pierce-Arrow Luncheon and Conference......... Stevens 
12:30 P.M.—Graham-Paige Luncheon ............ ....Palmer House 
12:30 P.M.—Oldsmobile Dealer Luncheon .................. Congress 
12:30 P.M.—Hupmobile Dealer Luncheon .................... Stevens 
12:30 P. M.—International Assn. of Show Managers 
I ia 9 a acpid wo sa, Kina nceeet bk oe eo. Palmer House 
1:30 P. M.—Last Convention Session, National Automobile 
Feb i reese Perens eredee sane ko e's LaSalle 
7:00 P.M.—Annual Banquet, National Automobile Dealers’ 
CG SUR GG Nee eUd AG tie c000ad bank d 445 VbSeb KORO S LaSalle 
8:00 P.M.—Automotive Electric Assn. .............. .. Stevens 
WEDNESDAY, JAN. 31 
10:30 A. M.-11 P.M.—National Automobile Show, Century of | 
EE Fc ck rads ck CPRA CANARD RmE RRR ES Coliseum | 
9:30 A. M.-10:30 A. M.—National Automobile Dealers’ Assn., 
Ee I cn das vedecnesahedad sae des LaSalle 
11:00 A. M.-4:30 P. M.—National Automobile Dealers’ Assn., 
Joint Meeting of the Emergency National 
Committee and NADA Directors, including 
Pe I, os bby 058 vere hoes se ee ews LaSalle 
12:00 Noon—Nash Sales Luncheon .......... ewe vans Cake wae Congress 
12:00 Noon—Hudson Motor Car Co. Luncheon ............ Blackstone 
THURSDAY, FEB. 1 
10:30 A. M.-11 P. M.—National Automobile Show, Aviation 
S Evbe eis akace cated cebarns< s0 Cigeaeeees Coliseum 
12:00 Noon—Hudson Motor Car Co. Luncheon ............ Blackstone 
FRIDAY, FEB. 2 
10:30 A. M.-11 P. M.—National Automobile Show, All Sports | 


Day 


12:00 


Day 


Neoon—Hudson Motor Car Co. Luncheon 
SATURDAY, FEB. 3 
10:30 A. M.-1l P.M.—National Automobile Show, Closing 


ers ie eho g oie Soe Sane lee Coliseum 


Blackstone 


Coliseum 





Sale Stars at PA Motors 


Dubbed “Master Salesmen’”’ 


Buffalo, Jan. 29. 
its 1934 retail sales program, the | 
Pierce-Arrow Motor Car Co. ap- 
parently has borrowed a page 
from the book of the college foot- 
ball coach by building its promo- 
tional campaign around a group 
of star performers known as 
Pierce-Arrow “Master Salesmen.” 





All of these men are veteran | 
fine car merchandisers who have | 
spent on an average of from 10 
to 15 years selling Pierce-Arrow 
automobiles. A number of thoes | 
have never sold any car other 
than Pierce-Arrow. 


Under factory sponsorship, they 
have their own business organ- 
ization known as the Pierce- 
Arrow Master Salesmen’s Club, 
membership in which is acquired 
only through meritorious sales | 
performance. There are approx- 
imately 30 men in the club, all of | 
whom have proved their ability | 
over a long period. 

So consistent is the sales pro- | 
duction of these men that the fac- 


FLEET OWNER LISTS 


Operators 
Having 


10 or more 
100 or more 


No. of 
Listings 


26,000 
2,500 


No. of 
Vehicles 


1,500,000 
900,000 


Lists That Are Kept Up to Date 
Lists that show the NAME OF THE MAN TO SEE and 


the total number of Vehicles. 


Each local list is zoned, routed, 


and vocationally keyed. 


alphabetically indexed 


In planning , 





We can supply a list for any city, trading area, state or 


for the entire country. 


FLEET OWNER LIST 
COMPANY 


1817 Broadway 





NEW YORK CITY 


tory sales department actually 
can forecast the percentage of all 
Pierce - Arrow registrations that 
will be accounted for by the 
group. 

In 1933 these thirty men ac- 
counted for one-third of all 
Pierce- Arrow registrations, na- 
tionally. 


Permite Packing | 

Cincinnati, Jan. 29.—Aluminum | 
Industries, Inc., has just dis-| 
tributed to automotive jobbers a} 
catalogue announcing a new Per- | 
mite pump packing for all types! 
of water pumps. Announcement | 
of this line is expected to prove 
of wide interest throughout the 
industry. The new packing, which | 
is fabricated from materials of | 
highest quality, is priced to meet 
competition. 


15 





Aggressive Note 
Sounded by Olds 
At Reo Meeting 


(By Teletype from Chicago) 
Chicago, Jan. 29.—More than 
275 dealers from the central part 
of the U. S. attended the Reo 
dealer meeting and _ luncheon 


| held at the Lake Shore Athletic 


Club Monday noon. A stirring 
message from R, E. Olds, who 
has again assumed active man- 
agement of Reo, sounded the 
keynote for Reos aggressive cam- 
paign for 1934. E. G. Poxson, 
general sales manager, outlined 
the plans for 1934. D. E. Bates, 
secretary and treasurer. Ray de 
Vlieg, works manager, G. E. 
Smith, purchasing agent, H. T. 
Thomas, Reo engineer and in- 
ventor of the Reo Self Shifter, 


| spoke briefly to the assemblage. 


Their messages were full of opti- 
mism. 


Reo’s merchandising and ad- 


| vertising program for 1934, the 
| most aggressive in years, was ex- 


plained by W. G. Eversman, ad- 
vertising manager. Allen Struble, 
new truck sales manager, dis- 
cussed Reo’s selling methods and 
the line for 1934, and John Clark 


| talked on service plans in detail. 


The climax of the meeting came 
when the curtains were parted on 
Reo’s 1934 Flying Cloud, whose 
showing is a preview to the 
actual announcement which will 
come soon. 

Reo officials predict that Reo 
business for 1934 will show an 
increase far greater than the 1933 


gain of 42.6 per cent over 1932. 


Convoy of 39 Trucks 


Bring Buicks to Town 

Rv Teletype from Chicago) 
Chicago, Jan. 29..-A convoy of 
39 trucks, carrying a total of 134 
of the 1934 Buicks, reached Chi- 


cago from Flint Monday and 
paraded the city with a police 
escort. This is the largest con- 


signment of Buick cars to this 
territory in a single shipment 
that has been made in some time, 
but is only one of several import- 
ant deliveries already made this 
year. These include a trainload 
of 177 automobiles to Boston and 


| one of 183 cars to Dallas, Texas. 


Others are scheduled for an early 
date. 


Law Reducing Licenses 


Passes Kentucky House 

Louisville, Jan. 29._—-A bill to re- 
duce state auto license taxes in 
Kentucky by 38 per cent has 
passed the house, on a solid vote, 
and is expected to pass the Ken- 
tucky Senate by a large majority. 
The Highway Commission is en- 
deavoring to make up some of this 
revenue loss through a new tax of 
2 cents a quart on oil. 


You are cordially invited 


to drop in and see us at 


CONGRESS HOTEL 
Rooms |-40-42-44 


RYERSON and HAYNES, Inc. 


JACKSON, MICH. 


Manufacturers of: 


METAL TIRE COVERS 
WHEEL SHIELDS (PANTS) 
SPECIALLY DESIGNED ACCESSORIES 
STAINLESS STEEL MOULDINGS 
PRODUCTION PARTS 


L. S. HAYNES 


CREIGHTON W. RYERSON 





FRED C. BURNETT 
F. E. BEACH 








(Reprinted from Motor Magazine, January, 1934) 
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Just as the most powerful 
motor is only a lump of metal 
until Man gives it Life... 


So a Publication is only a 
blank sheet of paper until 
Men make it Live! 





GEORGE M. SLOCUM, Publisher Ali Mesa CHRIS SINSABAUGH, Editor 


Fewer than half of the men and women whose daily work is 
reflected in our columns can be shown on this page, but their 
combined effort and experience are giving to the Dealer, Manu- 
facturer and Jobber alike, a day-by-day review of the news of 

America’s greatest industry more quickly, more concisely and 
| ae more accurately than ever! Indeed we are proud to say— 





“we cover the auto front”! 


Automotive Daily News 


The Trade NEWSpaper of the Industry 
DETROIT 


Edw. Kruspak Subscription Rates: One Year, $6. Two Years, $10. Single Copies, 10c 
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